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Rough Proofs 


The farm paper lineage for July 
showed an increase of 8 per cent 
over last year. Looks as if the boys 
in the country will do all right even 
without the AAA, 
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To a farmer, who is nothing if not 
practical, a benefit check is welcome 
whether issued for conserving the 
soil or not raising little pigs. 


- =o 


After all, the farmers will have 
money to spend, regardless of wheth- 
er the benefit checks are signed by 
Mr. Roosevelt or Mr. Landon. 
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One of the important things for the 
proposed radio bureau to find out is 
at just what point in the commercial 
puild-up the listener twists the dial. 


3 


it seems that after all the political 
parties are going to have to pay for 
their broadcasts. The nets decided 
very properly after listening to a 
few samples that the stuff does not 
rate as entertainment. 


, a a 


Broadcasting political ballyhoo in 
midsummer is probably a necessary 
evil, but it hardly rates as indispen- 
sable to the interest, convenience and 
necessity. of the public. 


mee” vy ae 


Al Steele, famous for his Standard 
Oil of Indiana promotion ideas, is 
taking a new job. But he will con- 
tinue to exemplify the advantages of 
live power. 
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Retailers are fearful that the ad- 
ministration is planning to finance 
consumer co-ops in the U. S. A. 
Looks as if Washington believes that 
the laborer is worthy of his hire, 
provided he isn’t in the distribution 
business. 

v v v 


Even if consumers co-operate in a 
large way in the establishment of 
retail stores, they will still need the 
aid of advertising to assist them in 
making up what is laughingly re- 
ferred to as their minds. 


7 FF F 


It's too bad that Les Barton came 
right out with the declaration that 
heavy taxes will increase advertis- 
ing. A lot of tired salesmen will stop 
pedaling and start to coast on the 
‘usiness they hope they are going 
to get. 

>  F 


When orders begin to float in over 
the transom, you can safely record 
the information that the depression 
‘s officially over. 
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\leohol,” remarks Christian Her- 
ud, “has achieved a social standing 
n the large cities.” 

The only trouble with alcohol any- 
Where is when its standing becomes 
uncertain. 

v v v 


John Barleycorn has often been 
frowned on in the smaller com- 
Nunities, even when they recorded 
‘an excellent demand for Peruna. 
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“FP. A. A. suggests curb on women 
‘2 liquor copy.” 
That’s a lot easier than applying 
‘he curb to the women. 


Copy CUB 


NEW PACA PRESIDENT 


Townsend, 
Bank of America, San Francisco, who was 
elected president of Pacific Advertising 
Clubs Association at the Seattle meeting. 


Lou advertising manager, 


WEEK'S ENTRIES 
IN HIT PARADE 
TOP 1,400,000 


Lucky: Strike Contest Grows 
Phenomenally 


New York, July 16.—Entries for 
the Lucky Strike Sweepstakes con- 
test have sky-rocketed from 40,000 
for the first week in the middle of 
May, to 1,400,000 last week, it was 
learned today from American To- 
bacco Company. 

This phenomenal growth is ex- 
pected to continue, and weekly to- 
tals of 4,000,000 to 5,000,000 in the 
near future would not surprise the 
sponsor. ‘We see no end to it,” said 
George W. Hill, Jr., advertising man- 
ager. 

The Sweepstakes contest is cent- 
ered on the Lucky Strike Hit Parade 
radio programs on combined NBC 
networks Wednesdays, and on CBS 
Saturdays, 10 to 11 p. m., EDT. The 
orchestra plays the 15 most popular 
song hits of the week, and listeners 
are invited to select the three most 
popular, in the correct order. Win- 
ners receive a carton of Lucky 
Strikes. 


More Than 20,000,000 Blanks Out 


While the rules permit only one 
entry per person per week, no pur- 
chase of any kind is required 
in order to participate. Contestants 
merely send in the names of songs 
on any card, or on cards supplied 
by the American Tobacco Company. 
Up to a few weeks ago, more than 
20,000,000 sweepstake entry cards 
had been sent out. 

Winners receive not only the car- 
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National Retail Clothier Urges 
Fight on Plank in 
Party Platform 


Chicago, July 15.—Forseeing ef- 
forts at government-sponsorship of 
consumer co-operatives, The Na- 
tional Clothier, publication of the 
National Association of Retail 
Clothiers and Furnishers, in today’s 
issue made an editorial plea for an 
organized attack on such a move- 
ment, 

In the editorial, signed by Allen 
Sinsheimer, editor, the publication 
points to the paragraph in the Demo- 
cratic platform which pledges: 

“We will act to secure to the con- 
sumer a fair value, honest sales, and 
a decreased spread between the 
price he pays and the price the pro- 
ducer receives.” 

With a committee already ap- 
pointed by the administration to in- 
vestigate consumer co-operatives in 
Europe, the editorial says “it there- 
fore becomes necessary to inquire 
definitely whether or not this plat- 
form plank speaks in favor of the 
establishment of consumer co-opera- 
tives in the United States. If such 
Mig the chse, retailers throughout the 
nation must become aware of the 
tremendous hazards that will pre- 
sent themselves in the future.” 


Sees Inequality 


The editorial cites the possibility 
that the government would provide 
loans to consumer’ co-operative 
stores at low rates of interest with- 
out giving identical loans to retail 
clothiers, for example, or make cer- 
tain tax exemptions to consumer co- 
operatives. 

“With equality of opportunity,” 
the editorial states, “independent 
retail stores would over a period of 
time amply demonstrate their abil- 
ity to compete with the consumer 
co-operatives, but they must have 
that equal opportunity.” 

Better Helping Plans 

If the administration wants to aid 
small business, the editorial sug- 
gests, it could spend money it plans 
to spend on consumer co-operatives 
in bringing more modern methods 
of retailing and economy to inde- 


REA Doing Best 
to Aid Co-ops, 
Mallon Asserts 


Washington, D. C., July 16.—Paul 
Mallon, in his syndicated newspaper 
column of Washington comment, 
yesterday charged that the Rural 
Electrification Administration is tak- 
ing “the first small step toward Agri- 
culture Secretary Wallace’s prophe- 
sied new nation, ‘the cooperative 
commonwealth,’” by aiding in the es- 
tablishment of farmer power co-ops. 

“Without much trumpeting,’ Mr. 
Mallon said, “The REA has been get- 
ting farmers together into power 
co-ops, lending them money to build 
their own transmission lines, en- 
couraging the regular marketing 
co-ops to go into the power business, 
and, in general establishing what 
may prove to be a small nucleus for 
Mr. Wallace’s future state.” 

Where Money Has Gone 

After reciting an extensive list of 
grants to co-ops, Mr. Mallon says: 

“A special compilation made by 
the REA of its allotments up to date 
shows these totals: 

“Loans to co-ops, $10,224,676 to 
build 639 miles of power lines. 

“Loans to power districts and one 
state (Sotth Carolina); $2,596,328. 
Loans: to private companies, $1,- 
346,450. 

“These figures on the wall have 
been read aright by the private power 
companies. They are enlarging their 
rural business as fast as they can, 
but, as the figures indicate, they are 
doing most of it with their own 
money.” 


pendent merchants, and _ reduce 
costs of distribution by bringing 
down monopoly-maintained prices. 

“The entire matter of consumer co- 
operative growth must be of genu- 
ine concern to every retailer,” the 
editorial concludes. “It is time that 
retailers take immediate action to 
protest to their congressmen, their 
senators, and the executive admin- 
istration in Washington. 

“Retailing faces the most critical 
threat to its future existence. If 
it is to endure, the establishment 
of consumer co-operative stores, par- 
ticularly with special governmental 
assistance, must be averted.” 


Last Minute News Flashes 


today. 
will continue to be given free time. 


was signed in 1931. 


Clayton Act violation. 


Networks Ban Political Dramatizations 


New York, July 17.—Political broadcasts must not only be paid for, 
but cannot be presented in dramatic form, national networks announced 
President Roosevelt, speaking as President of the United States, 


Goodyear-Sears Tire Contract Cancelled 


Akron, O., July 17.—Immediate termination of the Sears-Roebuck tire 
contract because of the Robinson-Patman bill was announced here today 
by Paul Litchfield, president, Goodyear Tire & Rubber Co. Simultaneously, 
Sears in Chicago announced arrangements have been made for manufac- 
ture of tires under their brands elsewhere. Sears received an $800,000 bonus 
and 18,000 shares of Goodyear common stock when the 10-year contract 


Mr. Litchfield said the cancellation will not affect Goodyear’s appeal 
of the recent Federal Trade Commission ruling that the contract was a 


Canned Beer Campaign to Start in 200 Newspapers 


New York, July 17—A campaign for canned beer will be launched 
July 23 in 200 newspapers in 193 of the nation’s largest cities by the Con- 
tinental Can Co., O. C. Huffman, president, announced today. The campaign 
will continue through August, featuring the “cap sealed can.” 
Barton, Durstine & Osborn, Inc., is the agency. 


Batten, 


Advertisers Ponder New 
Deal Trend Toward Co-Ops 


Wallace Sees ‘Cooperative 
Commonwealth’ as 
the Way Out 


New York, July 17.—The bugabear 
of consumer cooperatives, which has 
caused much cogitation on the part 
of merchandising and advertising 
executives here recently, assumed 
more realistic proportions this week 
as advertising interests contem- 
plated news of the activities of Pres- 
ident Roosevelt's special cooperative 
mission in Europe, and discussed the 
implications of the “cooperative 
state” outlined in the newest book 
of Secretary of Agriculture Henry 
A. Wallace. 

Coupled with the activities of such 
privately operated organizations as 
the Consumer Distribution Corpora- 
tion, which has announced that it is 
now ready to start active organiza- 
tion of co-op department store ven- 
tures, the newest activities of gov- 
ernment officials seemed to many to 
indicate that the effort to induce co- 
operative enterprises of all types and 
kinds, particularly in farm and rural 
areas, deserves careful attention. 


The bald. assertion of..Secretary 


Wallace in his book, “Whose Con- 
stitution,” that one of the three vital 
requirements for “enduring agricul- 
tural civilization” is growth of co- 
operative marketing and buying or- 
ganizations, and his championship of 
the “cooperative state” as “the 
American way out,” was inducing 
careful reading of that volume. 


Solution for Farmers 


“The farmers must more and more 
own their own marketing facilities,” 
he says. “There should be well man- 
aged cooperatives not only for sell- 
ing what the farmer produces but 
also for purchasing his supplies. 
There should be cooperative finan- 
cing aswell as cooperatives selling 
and purchasing.” 

Such a happy solution for the 
farmer cannot be attained, however, 
Secretary Wallace says, until the un- 
certainties of tenant farming have 
been removed, and there are thous- 
ands of communities in which farm- 
ers own their own land, or are ten- 
ants of a fairly permanent character. 

“True it is,” he declares, “that we 
have a large number of very im- 
posing commodity cooperatives which 
sell goods very efficiently for farm- 
ers,” but they are not greatly differ- 
ent from other business organiza- 
tions. “Most of our farm coopera- 
tives, whether engaged in selling or 
in purchasing, tend to be somewhat 
similar to established American 
business. . . . The Farm Credit Ad- 
ministration, through the Production 
Credit Associations and loans to co- 
operatives, makes possible farmer- 
controlled financing in a way that 
was impossible previous to 1933.” 


Sees a New Life 


But the cooperative movement is 
not to be restricted to farmers. “Pro- 
ducers’ cooperatives are not enough,” 
says Secretary Wallace. “For the 
most part they merely take the place 
of middle men, and while in many 
cases they save a substantial part of 
the middle man’s profit for the pro- 
ducer, they do not have any very 
profound effect. ... The cooperative 
way of life must pervade the com- 
munity, and this means there must 
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be- consumers’ cooperatives as well 
as producers’ cooperatives. 

“To live happily in a cooperative 
society takes an entirely different 
attitude of mind than that required 
in a society where free competition 
is the dominating rule,” he concedes, 
but this is no bar to cooperative 
life, because “I am inclined to think 
that by nature most men are a little 
better adapted to the cooperative 
form of society.” 

Mr. Wallace quotes at considerable 
length from the writings of George 
Russell, who urged a cooperative so- 
ciety upon Ireland two decades ago, 
and declares that his statements 
have in them much of the prophetic. 


Industry Must Change 


“Every nation now hungers for an 
expression of national unity or sol- 
idarity but the only way in which 
that can be attained without sacri- 
fice of the democratic theories of the 
rights of man is by building up the 
cooperative commonwealth,” Mr. 
Wallace concludes. 

“In the United States it is obvious 
that we cannot have a cooperative 
commonwealth without dealing with 
the question of our great industries 
which make up the chief part of our 
economic life. Unquestionably some 
means must be found by which these 
industries may operate more and 
more according to the needs of so- 


Want to See 
Coronation? 


Get Seat Now 


New York, July 15.—The forth- 
coming coronation pageant for King 
Edward VIII in London is taking on 
some aspects of a sporting event 
with the suggestion of ticket scalp- 
ing and all. 

The coronation takes place in 
London, May 12, of next year, but 
citizens of the United States who 
plan to see the spectacle had better 
reserve choice balconies and win- 
dow ledges along the line of march 
now, Noel Morton, Lincoln House, 
3000 High Holborn, London, is warn- 
ing readers of American news- 
papers. 

“Delay simply means inferior ac- 
commodations and exorbitant 
prices,” his small display adver- 
ttisement relates. “The opinion is 
that seats will be oversold within 
ninety days. A limited number in 
historical parts of London are of- 
fered at fifty dollars a person.” 


ciety and less on the basis of con- 
trol by a few individuals for pur- 
poses of profit to the relatively few.” 


Wm. Robinson Joins 


“N. Y. Herald-Tribune” 


William E. Robinson will become 
advertising director of the New York 
Herald Tribune Aug. 3. Mrs. Helen 
Rogers Reid, vice-president, will re- 
linquish the position of advertising 
director but will remain as hereto- 
fore in charge of the advertising de- 
partment. 

Mr. Robinson leaves the New York 
Evening Journal, where he has served 
for three years as advertising direc- 
tor. For six months previous he was 
with Hearst Publications, in the gen- 
eral management division. He has 
also been local advertising manager 
of the New York World-Telegram for 
two years, and president of the New 
York Evening Graphic for two years. 


Calvert Promotes Men 


in Sales Department 


Calvert-Maryland Distilling Com. 
pany, New York, has transferred F. 
W. Graves from the Eastern division 
to assist W. W. Wachtel, vice-presi. 
dent, on national sales. Seward Eric, 
acting sales manager of the Metro- 
politan area, will also handle New 
England and the Eastern coast. 

Clark Morrell and Lionel Suritz 
are to be assistant sales managers in 
New York City territory. John E. 
Stewart continues as national adver- 
tising manager, with W. A. Jensen in 
charge of sales promotion. E. Paul 
Hamilton is in charge of the banquet 
department for the entire country. 
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@ Advertisers cap- 
ture the BIG Iowa 
market through 
smashing “BIG 
city” schedules in 
The Des Moines 
Register and Trib- 
. . 280,331 


-.. over 40% cov- 


2,470,939 people. 
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Sizzling Heat Booms 


Many Lines} 


New York, July 16.—With a few 

inconspicuous exceptions, advertis- 
ers here saw nothing in the record- 
breaking heat wave that they could 
turn to advantage. 
There were no abnormal fluctua- 
tions in any classification, and na- 
tional and retail copy mentioning 
the weather was said by its authors 
to be regular hot weather copy 
scheduled some time in advance of 
publication. 


The hero of the week was M-G-M. 
The film producers took bows right 
and left for their foresight in re- 
versing the best judgment in their 
industry and releasing a feature pic- 
ture in the middle of summer. 


The result was that those who 
elected the movie-going method of 
cooling off flocked to “San Fran- 
cisco,” M-G-M’s new epic, preferring 
standing room at this show to a seat 
at some other air-conditioned pic- 
ture theater. The success of the 
strategy was so apparent in the in- 
dustry that other producers are said 
to be preparing to profit from the 
lesson in summers to come. If they 
do, the summer slump in motion pic- 
ture advertising will be largely over- 
come. 


Real Enterprise 


Motion Picture Daily today carried 
the story of a Minneapolis moving 
picture exhibitor who won. the 
hearts of fellow townsmen with the 
proposition that those who came to 
the last show could sleep in their 
seats for the remainder of the night. 
The offer was advertised and enthu- 
siastically received. 


This idea was suggested to New 
York theaters, but they did not 
think much of it. Theater attend- 
ance here was slightly above normal 
for the season on week-days and 
slightly below on week-ends. 


While immediate advertising effects 
of the heat wave were few, news- 
papers and radio stations predict a 
number of long-range consequences. 

One is an increase in resort copy. 
Resort business has boomed the past 
tWo week-ends, opening the eyes of 
the industry to the vast number of 
New Yorkers who will leave the city 
for two or three days a week if 
prodded by the heat. Hereafter, 
those interested in the resort busi- 
ness will coax a little harder to com- 
pensate for more moderate tempera- 
tures. 


Another fact which stands out is 
that consumers now-a-days will shop 
normally in extreme hot weather. 
Retail lineage, which usually drops 
during severe weather, stood up ac- 
cordingly. Women, especially, seem 
to realize they are better off shop- 
ping in air-conditioned stores than 
staying at home. 

Wholesale business, likewise, was 
not affected. The arrival of the heat 
wave coincided with the opening of 
the fall merchandise market. Ac- 
cording to the New York Times’ reg- 
ister of buyers, arrivals for the 
week ending today were 1,362, 
against 1,063 for the corresponding 
week last year. Sales are running 
from 10 to 15 per cent ahead of last 
year. 


Chicago, July 16.—The protracte 
intense heat wave which was broke, 
late this week boomed business } 
every type of hot weaher merchay 
dise line, in many cases to recor 
breaking points, a survey by Apyp 
TISING AGE this week reveals. 

Summer items in departmey!y 
stores were reported going so rap 
idly that there was some cOmmey 
upon the necessity for advancing fa)) 
openings because of vanishing sup} 
mer stocks. Leading Chicago &f 
partment stores discounted this 
idea, however, asserting that it i 
impossible to push fall openings yi 
beyond their normal season. 

One of the surprises of the heg! 
wave here was the aggressive aj.) 
vertising of liquors of all kind) 
heretofore generally considered coli) 
weather beverages, and the con 
parative lack of promotion for beer! 
the accepted hot weather drink. | 


Yeti Boren 


er 


a 


Much Liquor Copy 


Every distiller, importer and dis) 
tributor of importance pushej)) 
liquors hard as the ideal answer ty), 
that hot, tired feeling, and all rel) 
ported exceptionally active business)” 
M. M. Lasky, Chicago division man) 
ager for Browne-Vintners Corpora!) 
tion, told ADVERTISING AGE that then! 
was a distinct trend toward use off 
Scotch in hot weather, although gin) 
mixes still hold first place in sum) 
mer popularity. ; 

However the beer business is feel) 
ing the heat pleasantly, Marvin 
Harms, advertising manager, Pre” 
mier Pabst Brewing Company, re! 
ported. 


Breweries at Capacity 


“The finest business we’ve ever? 
had,” he commented, adding that” 
both of the company’s breweries 
were running day and night. 

C. C. Goodwin, advertising mana 
ger of the Monarch Brewing Com 
pany, reported a one-third increase 
in demand during the torrid wave 
but pointed out the significant fac 
tor will be possible drouth results 
and increased prices of malt and 
hops affecting the retail price witb- 
in the year. f 

Probably the most obvious re) 
spondent to the heat wave was the 
electric fan business. A_ virtually 
famine in fans was noted, with simi! 
lar reports all over the country. 77 


Suggest Air Rides < 


Stressing the cool angle, United) 
Air Lines in display copy urged fly|> 
ing trips to escape from the heat aij | 
“predetermined cool flying levels.” 7 

Railroads likewise put emphasit) | 
on new air conditioning of passenge’ | 
trains. =. 

Insulated gas ranges and electrit)™ 
cookery units were heavily playei) 7 
during the heat period. Pa 

With outdoor equipment, sportin‘) 
goods, swimming suits and caps) > 
cool suits and dresses and under 
wear in department and specialt)) 
stores getting a boom-proportiol) ¥ 
play, J. E. Watte, Eastern manage) 
of Pacific Knitting Mills Co., Lo&y® 
Angeles, reported the office cleane() q 
out of women’s bathing suits an) 7 


(Continued on Page 26) 
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CENTRE SQUARE at LEHNS COURT, EASTON, PENNSYLVANIA 


PUBLICITY 


Public Relations, Radio Relations 


How many retail lumber dealers 
carry hardware, screen cloth, sash 
cords, weather-strips? How do 
line-yard stocks 
those of individually owned yards? 
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ADVERTISING AGE : 


= are only twelve musical notes. 


All the songs, symphonies, operas, and other musical 
compositions that have ever been written are but variations 
of these twelve notes. Still their possibilities are not ex- 
hausted. Great compositions will still be written from them. 


There is an advertising lesson in this musical fact. 


There are few products of which it can be said . . .“‘All its 
sales and advertising possibilities have heen exhausted.” 
The right ingenuity and imagination can still find a fresh 
way to tell the story. The right agency can still play varia- 
tions on the familiar sales points. 


YOUNG & RUBICAM, INC. 


Advertising 
NEW YORK + CHICAGO + DETROIT - MONTREAL 
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ADVERTISING AGE 


July 20, 1936 


DOES R-P BILL 
AFFECT SPACE? 
ADMEN WONDER 


New York, July 17. Advertisers 
today were concentrating on the etf- 
fect of the Robinson-Patman act on 


contracts made prior to the enact- 
ment of the bill. 
With advertisers, agents and 


media proprietors still awaiting some 


—__—__,__—__—_— — 


ltracts 
lances will be effective for their term 


| 
| 


| 


formal definition of how the law wiil|rayon materials, for 


be applied, the majority of legal | been conducting a national cam- 


counsel expressed opinion that com- 
mon law with respect to contracts 
will be upheld and that formal con- 
covering advertising allow. 


and oral contracts automatically wil] 
expire a year from the date of the 
passage of the law. 

Since the law exempts charges for 
services, agencies are concerned 
only with their clients’ problems and 
possible effect on advertising rates. 


A Typical Problem 


Typical of the many problems the 
law has set up for advertisers is the 
matter of featuring certain dealers 
in copy. <A large manufacturer of 
example, has 


paign for several years using copy 
based on fashions created by a small 
group of large retailers. It appears 
this kind of advertising must be 
discontinued, unless a way can be 
found to offer the advantage to all 
buyers of a certain quantity. 

The same situation confronts ad- 
vertisers whose sales plan requires 
demonstrators. 

The advent of the law was a re- 
minder to the advertising field that 
white space and time have never 
been legally defined as either service 
or commodity. If a ruling to the 
effect that space and time are serv- 
ice can be secured, advertising rates 
will not be affected at all. Most 
media representatives are so certain 


the decision will be service that they 
are giving no thought to rates and 
are concentrating on the study of 
their advertisers’ difficulties and new 
advantages. 

The legal department of a leading 
newspaper reported that if white 
space is considered a commodity, 
the local-national differential will 
not be affected, except where a re- 
tailer and national advertiser hap- 
pen to be competing in the manu- 
facture of the same product. 

As an illustration, he pointed out 
that a national advertiser of coffee 
would be entitled to the local rate 
given a big food chain which roasted 
its own private brands of coffee, but 
that the national rate could be en- 
forced where the other products of 


FIRST 
6 MONTHS 
1936 


T IS news—big news to 

national advertisers — when 
local merchants start changing 
their advertising habits and 
steadily increase their linage in 
a different medium. That's 
what has happened in Chicago 
—and the paper that has been 
doing such a grand job for mer- 
chants is the American. 


Back in January of this year. 
merchants started to increase 
their space in the Chicago 
American, some trying multiple 
pages to promote special mer- 
chandising events. Results were 
so gratifying, and new oppor- 
tunities for increased turnover 
and profit so obvious that more 
and more merchants have been 
turning increasingly large sched- 
ules over to the American! 


Every month has developed new 
gains—and June, just past, the 
largest gain of all! 


Here is the largest evening cir- 
culation in Chicago, the great- 
est home circulation, and most 
important of all, the most con- 
centrated circulation among 
young, active people in their 
30s and 40s. There is nothing 
stodgy and conservative about 
this market. It has come out of 
the depression smiling — and 
today, on the whole, is making 
more money than ever before. 
And spending it, too. There 
you have it—“spending it, too.” 
For merchants have found, 
these last six months, that in- 
telligent, consistent advertising 
in the American means a ton- 
nage-buying public in their 
stores! Mr. Advertiser, a word 
to the wise is—Advertise! 


CHICAGO AMERICAN 


--.a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


Here are the Complete Figures 
DAILY LOCAL DISPLAY ADVERTISING GAIN 


First 6 Months, 1936 


CHICAGO 
AMERICAN 


480,684 LINES GAIN 


2nd EVENING PAPER. . .197,456 Lines Loss 
3rd EVENING PAPER. . .340,098 Lines Gain 
Ist MORNING PAPER. .246,488 Lines Gain 


2nd MORNING PAPER.. 33,366 Lines Gain 


AND LED IN DAILY DEPT. STORE ADVERTISING GAIN, TOO! 


Authority: Media Records. 


er 
— 


the national advertiser 
cerned. 

The same authority gave an opjy 
ion to the effect that if white space 
is declared a commodity local ang 
national advertisers must be treateg 
alike in the matter of combinations 

Media spokesmen generally agree 
that if the law is applied to adver. 
tising rates their principal difficulty 
will involve adjustment of quantity 
discounts. According to the lay. 
quantity discounts must be justifieg 
with proof of savings in production 
and selling costs. 

Since it would be difficult to pre 
sent evidence on this subject which 
would satisfy all media, it is be 
lieved probable that the different 
classes of media would set up uni 
form discounts based on averages 
and jointly defend them. 

Advertisers generally and represen 
tatives of their associations in par. 
ticular are enthused over the ulti. 
mate benefits of the law. They be 
lieve it will not only increase the vol. 
ume of national copy but also im. 
prove its character. They base the 
opinion on the assumption that more 
reliance must be placed on consumer 
demand created by advertising and 
less on sales created by dealer co. 
operation. 

Meantime, officials of the Great At- 
lantic & Pacific Tea Company as- 
serted cessation of newspaper adver- 
tising in this territory was due to 
unusually hot weather recently ex- 
perienced, and commodity price vari- 
ations and not the result of the Rob- 
inson-Patman act influence on adver- 
tising allowances. 


were cop. 


Rail Revenue 


Rises Despite 
Slashed Rates 


Washington, D. C., July 16.—Pas- 
senger revenue of Eastern railroads 
showed an increase despite reduc- 
tion in fares, a preliminary report 
of the Interstate Commerce Commis- 
sion for June disclosed today. 

The reduction went into effect 
June 1. Showing heavily stimulated 
travel for the month, passenger rev- 
enue rose over the previous month 
with the old rates in effect and ran 
6 per cent ahead of June, 1935. To- 
tal operating revenue also showed 
an increase. 

Meantime, in Chicago, Harry G. 
Taylor, chairman of the Western 
Railway Executives Association, re- 
ported attendance at the “Railroad 
Week” festivities in 600 cities 
throughout the West was running 50 
per cent ahead of last year. 

The Western Railroad group, with 
$275,000 alloted for an advertising 
campaign, released two insertions 
around Railroad Week. Five more 
are planned starting the latter part 
of this month and running through 
September. The schedule includes 
836 daily newspapers and_ 6,030 
weeklies throughout the West, with 
insertions staggered in cities where 
there is more than one daily. 


SA ROR IE REIN 
THE BAKING INDUSTRY’S 


BIGGEST EVENT 


SINCE 1930 


The Baking Industry National Con- 
ference and Exposition will be held 
in the Atlantic City Auditorium Sept. 
26th through Oct. Ist. The space al- 
ready contracted for is nearly enough 
to fill that huge Exposition Hall. 


This Conference and Exposition will 
be a big impetus to industry buying, 
in this billion dollar manufacturing 
field. Your advertising in issues of 
BAKERS’ HELPER before the Con- 
ference and Exposition will capitalize 
on the intense interest in this big 
event and will aid you to get your 
share of the new business to be 
created. 


Write for a copy of “A bonus of 
5,000, yours for the asking.” 


7 
BAKERS HELPER 
MAGATINE ¢ BAKERY PRACTICE of MANAGEMENT 


In Its 5@th Year 


330 South Wells Street 
Member of ABC-ABP 
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=) ~=Ride with the Tide! 


fied a Sea captains take advantage of the tide—make it 


work for them. Captains of industry now have a 
similar opportunity... 


e 


The strongest flood of reader interest in the history 
uni of women’s magazines is sweeping Woman’s Home 


Companion ahead —has given it the largest circula- 
tion any woman’s magazine ever had .. . 2,906,000 
i : for April*. . . 2,845,346 average 
vol { for the first six months of 1936. 


Ride with the tide! 
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vf *Newsstand gain over April 1935 was 163,021. Subscrip- si 
1 tion gain was 86,620. This did not include 82,000 sub- 

” scription orders which could not be filled. 


The Crowell Publishing Company . New York 


Publishers of COLLIER’S - WOMAN’S HOME COMPANION - THE AMERICAN MAGAZINE - THE COUNTRY HOME 
The Largest Magazine Audience in the World — More than 9,000,000 Circulation 
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ADVERTISING AGE 


July 20, 1936 


NUDES IN SOAP 
COPY PRESENT 
MANY PROBLEMS 


But Woodbury Finds Their Use 
Boosts Sales 


(Picture on Page 31) 

New York, July 15.—Woodbury’s 
nudes, who have been selling the fa- 
mous old brand of toilet soap from 
magazine pages since April, extended 
the radius of their charm to a long 
list of newspapers last week. The 
campaign has been projected at cur- 
rent levels in both media to De- 
cember, through Lennen & Mitchell, 
Inc., agency for John H. Woodbury, 
Inc., Cincinnati. 

Because of their smaller size, 160 
lines, the newspaper advertisements 
are abbreviated with respect to both 
illustrations and text. Where mag: 
azine readers see much, much more, 
newspapers readers must be content 
to gaze upon a lovely head and 
shoulders, and, if the text doesn’t 
crowd the illustration too much, ten 
little toes. 

Newspaper copy will concentrate 
on the “exciting money-back offer,” 
which is buried in the magazines. As 
a feature of the entire year’s intro- 
ductory campaign on the new Wood- 
bury’s containing the “filtered sun- 
shine” element, the company is prom- 
ising to refund the full price paid for 
three cakes on return of the third 
cake and the wrappers from the two 
used cakes, together with a letter 
explaining why the product was not 
satisfactory. 


Dates Are Changed 


The date when the offer is with- 
drawn is changed with each month’s 
advertisements, so that the reader is 
given to understand it is open for a 
short time only and that she must 
make haste. The offer also encour- 
ages the lavish use of soap for the 
bath, the objective of the advertising. 

Lennen & Mitchell executives, 
while modestly admitting the artistry 
of the Steichen photographs of nudes 
used to sell the idea of giving the 
entire skin the cosmetic effect of 
sunshine, deny the photographs are 
even slightly daring. It is true, they 
say, that the illustrations might give 
the casual page-flipper a start but 
that whatever shock is felt is imme- 
diately dissipated on reading the 
copy. 

For proof they submit that every 
American magazine used, the list in- 
cluding practically all women’s mag- 
azines and such generals as The 


ei, 


were all professional models of su- 
perior types, working for standard 
fees. 

Since it is well understood by the 
masses that the best people do no 
wrong, the further precaution was 
taken of photographing a background 
of luxury. Included in the composi- 
tions were appurtenances of wealth, 
such as expensive garden furniture 
and private swimming pools. 

The props also serve to suggest 
that young girls who use Woodbury’s 
all over are likely to do better in a 
material way than more careless sis- 
ters. 

The advertiser's caution is further 
illustrated by what happened to the 
famous slogan, “The skin you love 
to touch.” 

The first advertisement of the sun- 


bathing vs. Woodbury’s campaign car- 
ried a bold display line reading, 
“Now more than ever—‘The skin you 
love to touch.’” This insertion was 
the only one in color, and the punch 
line was placed in juxtaposition to a 
shimmering expanse of golden-hued 
epidermis. 

In subsequent advertisements this 
display line was dropped and the 
connotation of the text where the 
slogan appeared made it clear that 
the phrase referred to the complex- 
ion. 


Name Gussow, Kahn 


* Sanitary-Dash Corporation, New 
York, has retained Gussow, Kahn & 
Co., also of New York, for a cam- 
paign on shower curtains. Julius L. 
Klein is account executive. 


Trailers to Rescue 


of Smaller Dealers 


Two trailers, in charge of sales- 
men, and carrying a complete stock, 
have been put on the road by Out- 
board Motors Corporation, Milwau- 
kee. 

They are designed to enable small 
dealers to show the line to their 
prospects. Dealers are advised in 
advance of arrival dates, and pro- 
vided with invitation forms for use 
of their customers. 


Barton Appointed 


Charles W. Barton, New York, has 
been appointed Eastern representa: 
tive for Professional Art Quarterly. 
Mrs. Edna Hansen, lecturer and 
writer on visual education, has been 
made associate editor at the Madi- 
son, Wis., office. 


Explains Illusions 


Calibron Products, Inc., West Or. 
ange, N. J., has released the thirg 
issue of the Calibron Notebook, 4 
brief treatment of perspective meth. 
ods for use by designers and layoy 
men. Explanations are given of ya. 
rious perspective effects and illy. 
sions. Copies are 50 cents each. 


Roberts Promoted 


Chester J. Roberts has been ap. 
pointed manager of the Milwaukee 
branch of Four Wheel Drive Auto 
Company. 


Pickard for Thermostat 

Bridgeport Thermostat Company, 
Bridgeport, Conn., has appointed 
Pickard Advertising, Inc., New York, 


!for its automotive product line. 


American Weekly and This Week, ac- 
cepted the advertising, usually with 
words of praise. It was rejected only 
by a few Canadian French-language 
publications, which later accepted it 
when the figures were cropped in cer- 
tain places. 


What is more important to the ad- | 
vertiser is that there have been no! 


Me ONEWS-STAND SALE 


second six months of 19 


protests from the public and that the 
copy has sold soap. 


Exercise Great Care 


The greatest care was taken by the 


agency to secure photographs which | 
would not offend the most prudish. | 
The start was made by accepting the 
Victorian concept of the female figure , 
as one which has no bilateral fea- | 


tures, except arms and calves. 
These disturbing features are con- 
cealed by the pose, a fact which ex- 


plains why some of the figures ap- | 


pear a trifle awkward and why there 
is a little distortion in others. The 


final selection of eight photographs | 


was made from a collection of more 
than 100 of the best shots. The com. 
mittee studied them for hours search 


ing for the slightest objectionable fea- 


ture. 


The results were further refined by | 


using adolescents and young women 
of immature development whose fig- 
ures were free of any trace of volup- 
tuousness and whose appearance was 
obviously cultured. The subjects 
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Davis Joins College 

W. Davis, advertising man- 

Donat epublonn and News and 
a rnion, Springfield, Mass., has been 
h- appointed to the department of jour- 
nalism of Pennsylvania State College, 
a- where he will take charge of the de- 
U- partment’s COurs=s in advertising. 
Springfield Newspapers have given 

Mr. Davis an indefinite leave of ab- 


“d ager of 


sent e. 


ip- 

ee Packard Sales Up 

- ,n increase of 91.5 per cent on 
geliveries of Packard Motor Car Co., 
petroit, for the first half of the year 
nas been announced by M. M. Gilman, 

ny vice-president and general manager. 

red The total of 33,107 cars compares 

rk with 17,287 cars for the correspond- 


ing period last year. 


Plan Campaign 
for Dried Peas 
Through Bureau 


Seattle, Wash., July 15.—Pro- 
ducers of dried peas in Idaho and 
Eastern Washington are preparing 
an extensive campaign to increase 
consumption of the product in se- 
lected markets, it was announced 
today. 

Through the Idaho-Washington 
Pea Advertising Bureau a fund of 
$60,000 is being raised by assess- 
ment from producers in the area. 
The Izzard Company, Seattle, has 
been named to handle the advertis- 


ing campaign. 

The Bureau is located at Moscow, 
Idaho. Markets where the advertis- 
ing campaign will be centered are 
being selected, E. E. Davison, man- 
ager of the bureau, announced. In 
addition to Mr. Davison, members 
of the bureau’s advertising commit- 
tee are Paul Powers, Palouse, 
Wash.; Fred Hove, Genesee, Idaho; 
John Barnett, Spokane, Wash., and 
Herman N. Wilson, Moscow. 


Knothe Names Sterling 


Knothe Brothers, New York, 
makers of belts, suspenders and pa- 
jamas, have appointed Sterling Ad- 
vertising Agency, New York. A. R. 
Richtmyer is in charge of Knothe 
advertising, while E. M. Eisfeld is 
account executive. 


Newhouse Promoted by 


The Graduate Group 
Walter Scott Newhouse, Jr., has 
been elected vice-president and di- 
rector of The Graduate Group, Inc., 
New York, which handles national 
advertising for college alumni maga- 
zines. 
Mr. Newhouse was formerly East- 
ern advertising manager of the com- 
pany. 


Outdoor Association 
to Meet October 6-8 


The 46th annual meeting of the 
Outdoor Advertising Association of 
America will be held in Atlantic City, 
N. J., Oct. 6-8, headquarters of the 
association has announced. 

The meeting will be held at the 
Traymore Hotel. 
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¢ DO WOMEN REALLY GET THE IDEA? Do they realize that 
McCall's Magazine is deliberately divided into sec- 
tions for (1) Stories and Articles, (2) Homemaking, and 
(3) Style and Beauty? 


they see displayed. 


Well, their comments answer the question. 


When the visitor from McCall's Reader Research 
sits down in a home, she asks precious few questions 
but records everything that’s said. One report out 
of every ten regularly carries some comment on the 
Three Magazines in One and only one comment in 
the last three hundred was vaguely unfavorable. 

Women know what they like. They like McCall's, 
and carry it off the news-stands by the ton. Of the 
2,400,000 regular McCall readers, nearly 900,000 buy 
it at the news-stands in preference to anything else 


FAA CHANGES 
REGULATIONS 
ON LABELING 


Issues Interpretations Fol- 
lowing Public Hearing 


Washington, D. C., July 16.—The 
Federal Alcohol Administration has 
announced several amendments to 
the regulations relating to labeling 
and advertising of distilled spirits, as 
a result of the public hearing held 
on May 15. 

Only the alcoholic proof will hence- 
forth be required on the labels and 
in the advertising of bottled high- 
balls, cocktails, gin fizzes, and sim- 
ilar prepared specialties. Manufac- 
turers of these produets have con- 
tended that the showing of the kinds 
and percentages of distilled spirits 
used worked a hardship by reveal- 
ing to competitors their manufactur- 
ing formulae. 

The other regulations have been 
amended to permit corn whisky to 
be stored in re-used barrels and to 
claim age upon the label for the full 
period of such storage; to permit the 
manufacture of gin from other dis- 
tilled spirits, as well as neutral spir- 
its; to permit brandy more than 50 
years old, which has lost proof 
through aging, to be sold as brandy, 
provided the proof thereof is not 
less than 72; to require full infor- 
mation to appear upon the labels of 
foreign spirits bottled in the United 
States; and to make it optional with 
the bottler of spirits under private 
brands whether the label used by 
him show the name and address of 
the person from whom the spirits 
are obtained. 


Defer Decision 


Upon the question whether domes- 
tic producers should be permitted to 
continue marketing products labeled 
as “Scotch Type Whisky,” no de- 
cision has as yet been made. The de- 
cision of the Administration upon 
the question whether imported spir- 
its should be permitted to be labeled 
as “Bottled in Bond” has also been 
deferred. 

Upon the question whether the 
regulations should be amended so as 
to permit the use of the word “pure” 
on distilled spirits labels and adver- 
tising matter, the Administration de- 
cided to adhere to the present re- 
quirements of the regulations, which 
prohibit appearance of the word 
“pure” upon the label or advertising 
matter in any manner except as a 
part of the bona fide brand name of 
the bottler or the person for whom 
the spirits are bottled. 

The Administration refused to per- 
mit labeling or advertising of dis- 
tilled gin, compound gin, and neu- 
tral spirits, flavored with orange, 
lemon, pineapple, or other fruit 
flavors, to designate those products as 
“orange gin,” “lemon gin,” “pineapple 
gin,” ete. 

Under the regulations, therefore, 
these products must be labeled un- 
der a distinctive or fanciful name, or 
by the use of a name indicating the 
true composition of the product. 
However, in the case of products 
manufactured by the addition of 
fruit flavors to either distilled or 
compound gin, and which contain 
less than 2% per cent of sugar by 
weight, they may be labeled and ad- 
vertised as “orange flavored gin” or 
“gin—orange flavored.” 


Gutterson With Ryerson 


Wilder Gutterson, formerly sales 
manager of the automotive division 
of the American Cable Co., has 
joined the New York office of Ryer- 
son & Haynes, Inc., Jackson, Mich. 
maker of steel tire covers, automotive 
jacks, and automobile parts. 


Schlemmer to Maxon 


Maxon, Inec., New York, has been 
appointed by Hammacher Schlemmer. 
New York. Magazines and New York 
newspapers will be used, featuring 
housewares, closet and bath acces- 
sories, kitchen and pantry equipment. 


glassware and fireplace fixtures. 
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ADVERTISING AGE 


July 20, 1936 


C. L T. Foundation 


to Award $250,000 


news- 
men have been announced by 
Commercial Investment Trust Safety 
has 
50,000 for safety promo- 
tion work in the next five years. 

accl- 


Annual 
paper 


safety awards for 


Foundation, which 


set aside $2 


New York, 


For the best story on traffic 


Heat Fails to 
Halt Gains in 
Retail Lineage 


| Chicago, July 17.—Despite the ter- 


dents and for the best editorial, $500 |rific heat wave which moved in on 
each will be awarded. To Camera) most of the country last week, retail 
men for most effective Lar eo ea om: | advertising registered an impressive 
317 4 é § . Ss re- P or : 
phasizing hazardous conditions 1 . | gain over 1935 during the week ended 
sulting in accidents: first, $100; ie ee 
second, $75: third, $50; fourth, $25; July 11, the ApbverrisInG AGE index 
° ath ’ be ’ ° 9 . . . * 
and ten prizes of $25 each. To car-| of retail activity shows. 
toonists will be given first, $250;| For the week ended July 11, 1936, 


second, $150 and third, 


$100. 


a | Trucks O. K. 


Ruling July 13 that the section ot 


| total retail lineage in the 66 report- 
|ing cities was 14,135,277, a gain of 
9.8 per cent over the 12,872,996 lines 
|/run last year. 


traffi Sinenee ts Laateviiie. iy. For the year to date, 1936 retail 
a trate ore ance 4 ” se » . 

which prohibits operation of a motor | lineage in the reporting cities is 5.1 
vehicle making unnecessary noise | Per cent ahead of the corresponding 


does not apply to operation of sound | period of 1935. The figures are 464,- 


trucks, Police Judge Brachecy 


filed | 340,729 lines this year, 


and 441,770,- 


away a charge against Sam Maupin | 821 lines last year. 


of violating the section. 


Store Names Hildreth 


The record of cities measured, 
| showing percentage of gain or loss 
from last year for each week since 

“ the beginning of the year, follows: 


Howard Hildreth has been name 
advertising director of Arnold Con- Per Cent 
stable & Co., New York. He was | | Week Ending Difference 
. rf = January 4 + 2.5 
recently with the Palais Royal, | Sanmagy 11 454 
Washington, and prior to that was | cane Ue, 163 
for two years advertising manager of | January 25. 43.6 
the basement store of Abraham & F ebruary 1 +3.2 
Straus, Brooklyn. February 8 +1.0 


FOR 
MAKING 


UP FALL 


| 


} 


SPACE BUYERS 


— 
—e 


Week Per Cent e » m7 
oe “*.’ Index of Retail Activit 
| rs «| Index of Retai ivity 
fo 2. A ee —4.2 
\ Sa ee er +1.9 e I 
7 SD PRR es ee er +3.3 oO ta t Ma kets 
aes oe at pains +2.4 | 1m. rnp r TL r 
Oe : eee ee +6.1 
| March 28 +3.1 
| April o. ; . +1.8 , , ; ; 
eee ears raeeesse=*s +:" | Based on total retail lineage carried by all daily news. 
April 25. + 4.6 | ; 
aon x Te. | papers in each market reported on 
May 9. +8.3 } 
May 16.. +7.6 | 
May 23.. + 9.6 S — . P 
May 30. +5.9 (Copyright, 1936, by Advertising Publications, Inc.) 
June 6 +7.5 7 
June 13 pana des oe A A-y- 28-Week o8-Week = 
June 7 nedas . By Period Period Week Week 
June ee PR eeR TERS? "a nas Ended Ended Percent Ended Ended Percent 
= Pap : 198 July 153, July 11 Gain July 13, July 11, Gain 
; ‘ , ; City 1935 1936 or Loss 1935 1936 or Loss 
Detailed figures for ‘each of the —— = ae ras rer ges a = 
sas ron, » 2006680 8,00, ce ,V4D,0L0 oun é i. 2: A > + 9.2 
cities measured is given in the tabu-| vinta, Gal 1... «7/326.649 8,072,862 +10.2 189,000 217,000 +148 
lation which appears on this page. Birmingham, Ala. 6,297,130 7,161,504 +13.7 162,624 175,826 +81 
—___—_——- Boston, Mass. 10,808,116 10,836,453 +0.3 244,482 269,270 +103 
‘ - Bridgeport, Conn. 6,029,380 6,311,348 +4.7 207,284 225,120 + 8.6 
Du Pont Series Continues a —_ aeereneei ~_ 
zr Buffalo, N. Y. .... 8,989,352 8,716,920 —3.0 236,012 245,784 + 4.1 
The du Pont program, “Cavalcade | Gamaden, N. J..... 2 2,148,341 2,166,606 +0.9 73,547 66,653 —9.3 
of America—in Music,” will be heard} Cedar Rapids, Ia. 2,539,950 2,676,212 +5.4 72,926 86,016 +17.9 
through the summer on the Columbia | ‘Chattanooga, Tenn. 4,061,653 3,668,777 —9.7 107,136 109,716 2.4 
network, starting July 15, featuring Chicago, re 14,983,670 16,230,691 +8.3 412,833 508,249 +23. 
Arthur Pryor’s band. Batten, Bar- | —— “ae emanate seieeeaeintain Er, 
‘* : : Cincinnati, O. 8,780,1 31 9,087, 499 + 3.5 247,683 290,841 +17. 
ton, Durstine and Osborn, Inc., is) Gio veiand, 0. 9,695,083 10,567,227 +8.9 294,486 357,034 +818 
the agency. Dallas, Tex. ..... 10,061,051 10,926,739 +8.6 291,755 337,799 +15.8 
—— Dasten, Oy. xacxs. 7,686,202 7,310,090 —4.9 189,042 243,978 +29. 
Reading Picks Foley NS Ne i ee 176,220 170,805 —3.1 
Reading Railway Co. has appointed | Des Moine os, Ia... 3,415,414 3,460,102 +1.3 96,463 103,316 +7.1 
Richard A. Foley Advertising Agency | Detroit, Mich. 11,265,693 11, 618,633 3.1 289,243 342,991 +18.6 
of Philadelphia to direct its adver- | Erie, Pa, celeste eres 3,783,612 3,813,070 +0.8 110,726 95,914 —13.4 
tising. Evansville, Ind. .. 6,430,298 7.0% 56,854 +9.7 195,356 216,972 +11. 
yun Fall River, Mass.. 1,751,096 1,872,823 + 6.9 50,261 61,981 +23.3 
Flint, Mich. ..... “4, 598, 300° 1,957,696 +7.8 131,180 189,336 +44.3 
4 a Pe 2,801,597 3,278,392 -+17.0 109,116 124,186 +13.8 
, Grand Rapids, Mich, 4,897,728 4,948,996 +1.0 127,722 139,314 +91 
Greenville, S. C... yor 731 3,124,537 -4.9 96,768 100,860 + 4.2 
Houston, Tex..... 3,894,034 7,510,219 +8.9 197,078 238,056 -+-20.8 
Indianapolis, Ind. 8,913,120 9,331,314 +4.7 242,184 318,969 +31.7 
Jersey City, N. J.. 1,206,013 1,847,758 -+11.8 35,782 28,850 —19.4 
Kansas City, Kans. 1,141,588 1,286,320 +-12.7 46,032 57,764 +3.8 
Knoxville, Tenn. 4,726,033 5,209,730 +10.2 147,826 243,740 +64.9 
Little Rock, Ark. 5,061,728 4,975,521 —1.7 157,878 149,660 —i.3 
Lynn, Mass. ..... 5, BBS, 154 5,503,176 —0.9 180,236 191,318 +6.1 
Manchester, N. H. 1,908,181 1,851,031 =2.9 67,620 66,154 —2.2 
Memphis, Tenn... 5,974,976 5,953,546 —0O0.4 161,546 166,488 + 3.1 
Milwaukee, Wis. . 7,008,716 7,808,971 +11.4 206,587 250,641 +21.3 
Minneapolis, Minn. 7,626,517 8,232,238 +7.9 189,563 212,543 +12.1 
Moline-Rock Island 4,127,734 4,57 3,466 +10.8 124,922 144,844 +15.9 
New Bedford, Mass. 1,692,925 1,746,584 +3.2 60,329 53,956 —10.6 
New Orleans, La. 9,783,876 10,385,420 +-6.1 321,784 347,294 + 7.9 
New York, N. Y.. 30,622,503 34,398,613 +12.3 750,174 903,478 +7.9 
Brooklyn, N. Y. 3,838,542 3,727,377 2.9 103,356 100,371 —2.9 
Norfolk, , ee 5,044,438 5, 178, 432 +2.7 190,470 194,334 + 2.0 
Oakland, Calif. 3,907,334 4,065,952 +4.1 121,542 124,561 + 2.5 
Okla. City, Okla.. 5,550,559 5,995,483 + 8.0 163,660 199,808 +22.1 
FOOT, TF ei wees 5,944,593 5,939,678 —0.1 148,365 162,925 +9.8 
Philadelphia, Pa.. 15,052,435 15,409,471 + 2.4 402,147 403,854 +0.4 
Phoenix, Ariz.... 3,959,071 4,045,020 +2.2 119,616 133,112 +11.2 
Pittsburgh, Pa. 12,806,166 12,258,406 —4.35 373,772 386,330 +3.4 
= Portland, Ore. 5,569,560 6,238,896 + 12.0 186,410 196,028 + 5.2 
Providence, R. I... 7,393,647 7,270,614 —1.6 216,985 205,313 —5.4 
Richmond, Va..... 6,229,776 6,898,108 +10.7 200,116 220,766 +10.3 FF 
Rochester, N. Y.. 9,619,483 9,822,297 +2.1 280,650 275,960 —1.7 fe 
Sacramento, Calif. 5,561,846 5,984,174 + 7.6 175,336 206,567 +17.8 5 
San Antonio, Tex. 2,992,509 3,520,782 +17.7 88,046 108,556 23.3 
San Diego, Calif.. 6,846,538 trees + 7.3 286,552 254,030 -—11. i 
San Francisco, Cal. 7,669,786 8,317,873 +-9.3 229,193 258,823 +129 7 
South Bend, Ind.. 4,485,689 4,694, 506 +4.7 134,670 155,121 +152 
Spokane, Wash. .. 3,470,029 3,862,824 +11.3 131,376 154,690 +17.8 
St. Louis, Mo..... 9,429,510 W 821.855 +4.2 246,350 264,350 +- 7.3 
St. Paul, Minn.... 6,449,926 7,106,033 -+-10.2 172,132 175,433 +1.9 
Syracuse, N. Y. 6,631,306 6,818,828 +2.8 202,111 207,753 +2.8 
Tacoma, W ash. 3,080,485 3,64 7,475 » +20.4 114,156 136,122 +-19.2 
Tampa, Fla. 3,023,746 . 3,213,058 —B§.8 97,622 79,478 —8.3 
Toronto, Ont., Can, 12,656,840 12,132,747 —4.1 306,786 303,050 —1.2 
| Washington, D. C. 19,540,443 21,861,917 +11.9 498,691 560,552 +12.4 
Worcester, Mass.. 6,882,542 6,970,379 +1.3 92,551 187,145 —2.8 
Youngstow n, O.. 5,554,517 5,635,515 +1.5 228,501 143,028 —37.4 
Total........ 441, 770, $21 464, 340,729 + 5.1 2,872,996 14,135,277 +9.8 


OVER a 00,000 


he OP Spireat’ yews ane Sol ee cd 


FIVE SALIENT POINTS 


MARKET: 


Average income of readers over $13,000: 6: 


o7 


% are in AA 


($10,000 and over) and A ($5,000 to $9,999) income groups. 


? NEW VERSATILE SIZE: A page that can be used for Standard or Flat 


Size Copy. 


need for special plates. 


RATE: 


sand, in Class and Quality field. 


Flat Size plates, 7x10 3/16, can now be run as Bleeds. 


No 


The lowest rate for Black and White or Color, per page per thou- 


4 CIRCULATION: Over 100,000 aver age net paid, guaranteed. 


5 PROGRESS: 


49 


A gain of 28¢, 


33rd Street, 


in advertising revenue for the 
months indicates the trend toward Harpers Magazine. 


HARPERS 


East 


tirst five 


MAGAZINE 


New York, N. 


z. 


*Local rate 


Indusirial and 
Commercial 
Air Conditioning 


increase 


of both papers believed to be affecting lineage. 


CONDITIONING 


Effective coverage in this Important Dual Market 
.«+.+two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 

ARE ABC 


HEADQUARTERS [at 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


BOTH PAPERS 


Ric 


Residentia! 


Air Conditioning 


Cincinnati 


* AMERI 
* ATLA 
* DONALDSON 
* ERIE LITHOG 
* PALMER ADVER 
* W. F. POWERS 
* THEO. A. SCHMID 


AN LI 
Ic LI 


HOGRAPHIC DIVI 


ON 


Ghe UNITED STATES PRINTING & LITHOGRAPH COMPANY 
AND DIVISIONS... 


Home Office 
320 Beech St. 


SION 


tine DIVISION 


G DIVISION — 


SERVICE DIVISION 


uy 


THOGRAPHING DIVISION — 
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is always Trumps 


oy a4 


in the Oklahoma City Market 


COLOR insists upon attention. It demands 
action . . sales-making action! And when 
added to the already unequaled resultfulness of 
Oklahoman and Times advertising, it is always 
good for a “grand slam” in the Oklahoma City 
Market. 


Many things combine to lift the quality of 
Oklahoman and Times COLOR pages to the 
pinnacle of high-speed, newspaper printing. 
Among them are inks especially prepared for 
newspaper color work; close coordination be- 
tween staff artists, engravers, compositors, 


stereotypers and pressmen; the most approved 
modern equipment; painstaking research; and 
a trained, experienced personnel whose skill and 
pride of workmanship are reflected in the art- 
istry of the finished page. 


Take the “tricks” YOU want in the Okla- 
homa City Market.’ Play your trump cards. . 
Oklahoman and Times COLOR advertising! 
Your messages in COLOR will drive home your 
sales-story with impelling force and sales-effec- 
tiveness in 9 out of every 10 Oklahoma City 
homes; in 6 out of every 10 in the trade area. 


get! varLY eS OKLAHOMA CITY TIMES 


10 Oklahoma City Homes 
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Elizabeth Auden 
Picks New Agency 


Elizabeth Arden Sales Corporation 
New York, has appointed Kimball, 
Hubbard & Powel, Inc., New York, 
to direct advertising for prepara- 
tions, treatments and salons, effective 
with publications issued after Sept. 1 | 

Magazines and newspapers will be| 
used. | 


Carr to Scripps-Howard | 


Edward K. Carr has joined the 
promotion department of Scripps- 
Howard Newspapers, New York. He 
was with the New York Times ad- 
vertising staff for the past 8 years. 


Sleep Soundly 


Sans Snoring, 
Spud Suggests 


New York, July 15.—A new appeal 
—freedom from snoring—has been 
injected into the advertising of 


| Spud cigarettes. 


In 100-line, two-column, picture- 
less copy appearing in_ selected 
newspapers, Spud addresses itself 
directly to the snorers of the com- 
munity, and says: 

“Occasional wood-sawing is excus- 


c 


A CN 


able, even in the best society. But | . 

regular, night-after-night snoring can | TRACTORS USE 

become pretty annoying to other | 

members of the family. Why no ot | 

try Spud cigarettes? For 7 set IN FILM OFFERS 
COPY “NATURAL” 


will help unkink your eee | 
Caterpillar in | Big Tie-Up 


passages, let you sleep more 

ly. That’s because they have, “4 
the right amount of menthol Foe} 
to their better blend of fine | 
tobaccos.” 


Cole Heads Agency 


| Ss 1 M. Cole is } tl ith J FB Sh 
acanmuel M. Cole is neat ot the! Wilh J06 E. GIOWR SNOW 


vertising, 586 Newark Ave., 
City, N. J. 


Jersey 


Peoria, Ill., July 15.—One of the 


...and so is the 


SALT LAKE 


Call it a stream. 
to supply 784,624 people with food and clothes and refrig- 


erators and everything else people need. 'That’s the Salt 


Lake Market. 


Alert national advertisers know it’s too big to jump over. 


They look at 


lean on a couple of hefty oars and join the boat race! 


Here are the oars they lean on .. . 
The Salt Lake Tribune and Salt Lake Telegram, the one 


metropolitan medium substantially covering the 


Market at one 


The Salt Lake Tribune 


MORNING AND SUNDAY 
National Representatives: 

REYNOLDS-FITZGERALD, INC. 
New York Detroit 


Chicago San Francisco 
Philadelphia Los Angeles 


ONE UNIFIED 


MARKET 


most impressive advertising tie-ups 
with a motion picture ever staged 
by a manufacturer got under way 
here yesterday, when Caterpillar 
Tractor Company engineered a civic 
celebration to mark the world 
premiere in Peoria of the new 
Warner Bros. offering, “Earthworm 
Tractors.” 

The film is adapted from William 
Hazlett Upson’s stories in the Satur- 
day Evening Post, chronicling the 
| mirth- provoking correspondence be- 
| tween Alexander Botts, super-super 
‘salesman, and the home office of 
'Earthworm Tractors at “Earthworm, 
ru.” 


Caterpillar is urging each of its 
distributors to emphasize the fact 
that Caterpillar tractors were used 
exclusively in making the picture. 

Newspaper mats and a _ portfolio 
outlining scores of publicity stunts 
have been furnished by the company 
to its distributors. Cash prizes of 
$600 will be awarded by Caterpillar 
for the best examples of cooperative 
showmanship by distributor and the- 
ater manager. The film will also be 
promoted by Caterpillar in a full 
page advertisement in the Saturday 
Evening Post of Aug. 1. 


Big Day in Peoria 


Yesterday’s festivities in this city, 
where many of the shots for “Earth- 
worm Tractors” were taken, served 
to show distributors some of the pos- 
sibilities. They centered in the per- 
sonal appearance here of Joe E. 
Brown, who plays the role of the 


A river of sales. 


that figure—784,624 ¢ 


low cost. 


784,624. 
PEOPLE 


4 


Big 


How big’ 


with real results: 


° | ble aid f Caterpill ts. 
ae Salt Lake Telegram "She Qebeeellie Gee Gaciese 


voluble, sales-garnering Mr. Botts. 

The comedian arrived at Chilli- 
cothe, Ill., 18 miles from here, yes- 
terday morning. He was met by a 
welcoming caravan of 30 automobiles 
and 50 motorcycle police, which 
shrieked its way to Peoria, where 
Mr. Brown was greeted by the Cater- 
‘pillar band. Despite wilting heat, 
ithe caravan and music-makers pa- 
raded throughout the city. 

A press luncheon, attended by 
movie experts of Chicago newspa- 
pers and others, and with Mr. Brown 
as guest of honor, was next on the 
program, Last night Mr. Brown was 
entertained at dinner by Caterpillar 
officials at the Peoria Country Club. 

Following the dinner, the premiere 


Big enough 


and they 


contest on Caterpillar tractors, ang 
direct mail. 

Miniature tractors for window dis. 
plays, prizes, etc., are being prepareg 
by the Caterpillar advertising depart. 
ment, as well as Joe E. Brown pogt. 
ters and banners. In addition, som, 
500,000 copies of “Earthworm News” 
a rotogravure newspaper, will he 
made available for distribution t, 
prospects and the public in genera) 


Dealers Pay Half 


Caterpillar is paying 50 per cent of 
the cost of distributor insertion of 
the newspaper mats. One of these jg 
headed, “What a Tractor! What 4 
Salesman! What a Picture!” 

The Patten Tractor and Equipment 
Company, Chicago, was one of the 
Airst Caterpillar distributors to tie iy 
with the motion picture. Exclusive 
use of Caterpillars in “Earthworm 
Tractors,” and the Peoria premiere. 
were featured in its newspaper ad. 
vertising on Monday. 

Paul Smith, publicity director for 
Caterpillar Tractor Company, was of 
special help to Warner Bros. in pro- 
ducing the picture. As a result, he 
was listed in the film title as “tech. 
nical advisor.” Following completion 
of “Earthworm Tractors,” Warner 
Bros. secured his assistance in con- 
nection with tractor scenes in a log. 
ging picture. 

The author of the “Earthworm 
Tractors” stories was once an em- 
ployee of Caterpillar Tractor Com- 
pany, a fact the company features in 
its promotion to distributors. He 
was a service man for the company 
for about two years following the 
World War. 

After he left Caterpillar, Mr. Up- 
son decided that no one had prop- 
erly told the story of the salesman, 
and began to write the series. Some 
of Alexander Botts’ amusing experi- 
ences were his own. Mr. Upson 
makes a practice of coming to Pe. 
oria once or twice a year to get fresh 
‘material from those on the firing 
line. 


William Jameson to 


Market New Product 


Lionel Marks, representing Wil: 
‘liam Jameson & Co., Ltd., distillers 
‘of London and Dublin, has formed 
‘an American company to be known 
as William Jameson & Co., Inc., 120 
Broadway, New York. 

Irish whiskies and a group of new 
products will be marketed. Anthony 
Caddedy is general sales manager 
and Lewis Lee, advertising manager 
Lawrence Fertig & Co., New York, is 
the agency. 


Studebaker Names 82 


The Studebaker Corporation, South 
Bend, Ind., appointed 82 new dealers 
in the United States during June. 
Geo. D. Keller, vice-president in 
charge of sales, has announced. 


of “Earthworm Tractors” took place 
at the Madison Theater. Mr. Brown | 
obliged with a speech. Perspiring di- 
rectors of the film premiere included | 
Salt Lake Gerald M. Walker, Caterpillar’s ad- | 
vertising manager; R. K. MacDou. | 
gal, of the Chicago office of N. W.| 
Ayer & Son, Inc., Caterpillar'’s | 
agency; and M. M. Rubins, vice-| 
president of Great States Theaters _ 
Corporation, middle-western chain. | 
Many Promotional Ideas 

The Caterpillar portfolio of promo- | 
tion suggestions will reach theater | 
managers as well as distributors. | 
Warner Bros. are furnishing Cater- | 
pillar with lists of bookings, and the 
Warner Bros. promotion booklet for 
the film gives prominence to avail- 


that the company wants” every 


EVENING ONLY county, city and state highway offi- 


Color Representatives: 


cial, every contractor, logger, farmer, | 


‘, es ~ and I 
&. fe i oun 
»° \rouse charges 
Xs have increased 202 
xD es over last year! 
x 


. 


Member, ASSOCIATED WEEKLY and every possible prospect to see the 
New York Detroit film, and is therefore launching a 
Chicago San Francisco 


contest with duplicate prizes for dis- 
tributors and theater managers who 
do the best joint job of promoting 
the film. 

Ideas offered are miniature road | 
building exhibits for lobbies, movie 
parties for select prospects, a Joe E. 
Brown make-up contest for children, 
a contest for best drawings of the | 
comedian, a tractor parade, an essay 


Cleveland Los Angeles 


MARKET 


| 


re sales=more spending- 


| get the facts onthe rising club field 
| from Club Management. Wrile 
| to 5 S. Wabash Avenue, Chicago 
RT Saas 
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[' IS NO TRICK at all to sell people the desire for a product, for in spite of recent im- 
provement in the business outlook there still exists those who, unfortunately, still lack 
many of the necessities and practically all of the luxuries of life. 


But orders are taken at the other end of the economic scale, where desire, once 
created, is accompanied by the buying power with which to act. In that direction lies 
the elimination of advertising waste. 


Associated Weekly’s audience is made up of buyers. Distributed in a rich section of 
the country where high standards of living prevail, the twelve newspapers which com- 
prise the group reach the choicest buyers in the market. Twelve editors who follow an 
editorial policy designed to appeal to readers of greater-than-average intelligence, who 
by that fact are most apt to have money to spend. Hence, the component newspapers 
of the Associated Weekly reach a uniformly high-type audience. 


Your advertising message in Associated Weekly, Magazine and Comic Sections, will 
be seen by more than 1,140,000 of the best families in the Pacific Coast Market, a cov- 
erage of 44% of all families .. . 


With the added impression value of color. 
SAN FRANCISCO CHRONICLE e OAKLAND TRIBUNE e SACRAMENTO UNION e LOS ANGELES 
TIMES e LONG BEACH PRESS-TELEGRAM e SAN DIEGO UNION e PHOENIX, ARIZONA 


REPUBLIC e PORTLAND OREGONIAN e TACOMA LEDGER e SEATTLE TIMES e SPOKANE 
SPOKESMAN-REVIEW e SALT LAKE TRIBUNE 
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Consumer Cooperatives As a 
Political Issue 


Some retail groups profess to be 
considerably disturbed by the re- 
ported interest of the Roosevelt ad- 
ministration in consumer coopera- 
tives. They point to the study now 
being made by government repre- 
sentatives of European examples of 
consumer cooperatives’ success, and 
add that the Democratic platform 
contains phrases which seem to be 
aimed at the independent retail mer- 
chant. 

Frank Kent, a newspaper writer 
who is admittedly anti-administra- 
tion, says that the plank included in 
the Democratic platform on the sub- 
ject of protection for consumers is 
a mild version of the plank which 
was actually considered. Even as 
stated, it suggests action along the 
line of cooperatives, according to 
those who speak with authority for 
retail interests. 

The platform as adopted says, “We 
will act to secure for the consumer 
fair value, honest sales and a de- 
creased spread between the price he 
pays and the price the producer re- 
ceives.” This seems plainly to take 
the position that distribution costs, 
as represented by the gross profit of 
the wholesaler and retailer, are too 
high. That has been said before, but 
there is plenty of competition for the 
retailer and wholesaler all along the 
way, from mail-order houses to chain 
stores. 

The fact that the government has 
sent a commission abroad to study 
consumer cooperatives suggests that 
a plan may later be proposed for aid- 
ing in financing co-ops here. In 


fact, Mr. Kent is certain that this 
will be done, and quotes from Secre- 
tary Wallace’s new book to indicate 
that this is in line with administra- 
tion policies. 

In that work, “Whose Constitu- 
tion,’ the Secretary of Agriculture, 
whose candor and eourage are un- 
questioned, says, “In the economic 
world it is inevitable that more and 
more emphasis is going to be laid on 
the idea of cooperation as distin- 
guished from free competition. . 
The cooperative way of life must 
pervade the community, and _ this 
means that there must be consum- 
ers’ cooperatives as well as produc- 
ers’ cooperatives.” 

Perhaps even more significant are 
figures just revealed by the Rural 
Electrification Administration, show- 
ing that the major portion of the 
money this government agency has 
loaned thus far has gone to aid ex- 
isting general farm cooperatives to 
purchase power lines, and to encour- 
age the development of new coopera- 
tives operating exclusively in the 
rural electrification field. 

While the REA has more or less 
consistently maintained that it is 
not competing with private business, 
but rather is attempting to bring the 
benefits of electricity to areas which 
have heretofore been neglected, it is 
obvious that REA loans to coopera- 
tives are direct competition for pri- 
vately owned power companies. 

Business men in general and mer- 
chandising executives in particular 
will continue to find it necessary to 
keep an eye on Washington. 


Air Conditioning and Sales 


A Chicago restaurant which has 
been doing a fair business was turn- 
ing them away the other day. The 
answer was that an air condition. 
ing system had just been installed 
and was already demonstrating that 
it would be a profitable investment. 

The Stevens Hotel, largest in the 
world, completed the installation of 
a $75,000 air conditioning system 
for its grand ball-room just in time 
for the annual dinner of the National 
Association of Broadcasters. The 
results were perfect, and the Stev- 
ens will be still more popular with 
convention planners. 

Some advertising agencies are now 
air conditioning a part or all of their 


offices. Wherever creative work is 
to be done, protection of workers’ 
energies would seem to be decidedly 
in order. All offices might well pro- 
vide the same comfort for workers 
in summer as in winter. 

Last winter’s record-breaking cold 
has been followed by a record-break- 
ing summer heat. Air conditioning 
will profit, and so will all the busi- 
nesses which put it to work for them. 

Perhaps the greatest remaining 
handicap for the air conditioning in- 
dustry to overcome is the rather gen- 
eral belief, whether well founded or 
not, that air conditioning is “not 
healthy,” and especially that it is 
conducive to colds. 


WANTED: JOB BY EX-ADVERTISING 


MANAGER 


—Life. 


"Well, gentlemen, there's no way out. The contest is a tie and we'll 
have to award two cars.” 


Voice of the Advertiser 


Dealey Sees Big Field 
for Used Paper Cores 


To the Editor: Here is an inter- 
esting little follow-up to the picture 
and story on the paper core house | 
built for Patsy, which you published 
last week. 

We wanted to see if the public 
would be interested in building sim- 
ilar houses for vacation retreats, 
fishing and hunting lodges and so on. 
Consequently as an experiment we 
inserted in the July 11 issue a three- 
column advertisement offering to 
give newsprint cores away to anyone 
who would call for them, as long as 
the supply lasted. 

We were literally swamped with 
telephone calls and before 10 o’clock 
in the morning we had a waiting list 
of at least 150 people. From that 
point on we simply turned down all 
applicants. We have no way of 
knowing exactly just how many in- 
quiries were received, but Mr. Bu- 
chanan, our business manager, esti- 
mates that more than 200 people 
wanted a supply of the little “logs.” 

Of course, anything which is free 
is something that most everyone 
wants, but just the same if 200 peo- 
ple were interested in gettings logs 
for cabins when they were gratis, it 
stands to reason that quite a large 
percentage would have been still in- 
terested provided a moderate charge 
had been put on the cores. 

Isn’t this a real opportunity and 
a new market for newspaper pub- 
lishers? 

Tep DEALEY, 
Vice-President, The Dallas 
Morning News, Dallas, Tex. 
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To Reprint Essay 

To the Editor: We were very 
much interested in your June 22 an- 
nouncement of the winning essays in 
your recent contest. To our editors 
this seemed especially interesting as 
showing the attitude of the younger 
people toward advertising. 

We would like your permission to 
reprint in Home Arts-Needlecraft the 
winning essay by Miss Howard in 
the high school contest. We would, 
of course, give suitable credit to Ap- 
VERTISING AGE. 

Would it be possible for you to 
loan us the photograph of Miss How- 
ard? 

N. S. WESTON, 
Needlecraft Publishing Company, 
Augusta, Me. 
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All Have Place 
To the Editor: In the July 5 issue 
of ADVERTISING AGE my eye was 
caught by the page advertisement of 
Collins, Millers and Hutchings, Inc., 

entitled “The Eyes Have It.” 
This fact is added confirmation to 
the argument of the advertisement 


that eye appeal as well as vocal ap- 


peal has a definite part in any com- 
prehensive advertising plan. 

I am a strict believer in radio ad- 
vertising but I am _ broadminded 
enough to appreciate that the printed 
page has a place in the scheme of 
things for which there is no substi- 
tute. In fact the great radio broad- 
casting companies often use _ the 
printed page to sell their own wares. 
And likewise the studios who are 
most strongly insistent that pictures 
tell the whole story usually devote 
several paragraphs of type to putting 
over that point. 

So let us, in the interest of better 
advertising, be sincere and admit the 
truth that radio, poster, newspaper 
and magazine advertising each has 
an important place in constructive 
merchandising. 


Jos. R. HUNTER, 
United States Advertising 
~- Corporation, Chicago. 
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Heated Argument on 
Over the Naked Truth 


To the Editor: Is this a Historical 
First? 

We are wondering if these enclos- 
ures represent the first advertising 
debate deliberately staged by two 
“belligerent” advertisers seeking to 
woo the consumer to their particular 
point of view. These two advertise- 
ments appeared on opposite pages of 
The New Yorker, June 20. 

We are enclosing also a copy of 
the Sleep Raw Ballot, which is serv- 
ing to feed the fires of this sparkling 
controversy. Our partisan stand in 
favor of raw sleeping is founded upon 
our evangelical determination to im- 
prove the sleep of harried urbanites. 
We are completely convinced that the 
shedding of one’s clothes at night 
will help to shed one’s worries, cares, 
anxieties, the arch destroyers of 


* # « # * OFFICIAL BALLOT * * « * « 
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sound rest. Besides this spiritua) 
easement, there are of course the 
physical advantages of coolness, bet. 
ter skin ventilation, and delightfy| 
comfort. Be sure, however, to use 
the proper accessories, available at 
the Sleep Shop. .. 


NORMAN DINE, 
The Sleep Shop, New York 
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See Above 


To the Editor: Have you seen the 
June 20 issue of The New Yorker? 
On page 6 Lewis and Conger say, “To 
Sleep Sweetly Cool—Sleep Raw!” 
And on page 7 we have, “Sleep Raw? 
Why? Says Kayser—these are cooler 

. more becoming!” (These—mean. 
ing pajamas. ) 

Guess the Young and Rubicam boys 
and the BBDO boys don’t agree on 
this point. 

ELsie M. FisHer, 


News-Week, Inc., New York. 
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Head Makes Hit 


To the Epiror: I am sure you will 
receive many letters from the Older 
Brothers (such as myself) of the 
Advertising Clan who will commend 
you for the news contained in the 
head over the Bay West Paper Com- 
pany story, page 35, column 5, your 
issue July 13. 

It is things like this that really 
make A, A. the national newspaper 
of advertising. 

HERMAN ENGEL, 
Jay H. Skinner Advertising Agency, 


Houston, Texas. 
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Is He Right? 

To the Editor: For the love of 
Mike quit wasting so much other- 
wise valuable space on PERSONAL 
pictures. Nobody gives a darn about 
them except the guys portrayed—and 
even if you published mine, I 
wouldn’t order more than a couple 
of thousand extra copies, so stop it. 

Now if you insist on personal 
“contours’”—I recommend page 29 of 
the July 13 issue. 


S. E. BARNWELL, 
Consulting Sales Engineer, 
Louisville, Ky. 
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Advertisement 

To the Editor: The luncheon at 
which promotion plans for the next 
national auto show were laid was 
not given by the Automobile Manu- 
facturers Association, as reported 
in ADVERTISING AGE. While Alfred 
Reeves, general manager of A. M. A., 
was a guest speaker, the luncheon 
was tendered by Automotive Daily 
News, whose editor, Chris Sinsa- 
baugh, acted as chairman of the 
round table discussion. 


GrorcE M. Siocum, 
Publisher, Automotive Daily 
News, Detroit. 
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Deep-Rock, Too 

To the Editor: The June 22 issue 
of ADVERTISING AGE reproduced a pic- 
ture of the combination neon-24-sheet 
poster for Tydol in Boston. We en- 
close photographs showing that Bos- 
ton has nothing on Tulsa, and Tydol 
nothing on Deep-Rock. 


J. W. SHLEPPEY, 
Shleppey Outdoor Advertising Co., 
Tulsa, Okla. 
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Sandage Agrees 

To the Editor: Your editorial 
“More Information for Consumers” in 
the June 1 issue of ADVERTISING AGE 
was read by me with interest. I was 
particularly impressed by your analy- 
sis of this situation particularly be 
cause it is in harmony with the point 
of view I developed in my recent 
book on advertising. 


C. H. SANDAGE, 
Chief Division of Transportation 
and Communications, Bureau of 
the Census. 
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M. GLEN KIRKPATRICK 
Technical Farm Editor 


Cu ancinc conditions 
-..mew methods and machinery... 
government policies... all are ‘pocket- 
book’ news and directly affect the 
business end of farming. 


“From its staff of resident farm writers, 
from its field force of 1,500 correspon- 
dents in every important farm center, 
from its Washington office . . . Farm 
Journal receives the very last minute 
reports on markets, weather, crops, 


government . . . indicators so closely 


watched by every competent farmer. 
Through the facilities of 4-Day 
Printing, this important information 
reaches Farm Journal subscribers weeks 


ahead of any other monthly magazine.” 


This new opportunity for timeliness 
and freshness has created an editorial 
vitality that is reflected in rapidly 


mounting circulation gains. With sub- 


It’s Pocket-Book 
News That Wins 
Attention...... 


scriptions by thousands swelling the 
circulation figures of each successive 
issue (now over 1,210,000) ; with ad- 
vertising results matching the same 
fast pace, Farm Journal... which 
delivers a greater variety of vital farm 
information, and does it Jaret oa 
has become the advertiser’s fastest 
and surest approach to today’s 


most responsive market. 
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Presbrey Organizes 


Transcription Service 

Frank Presbrey Co., New York, has 
formed a radio transcription subsidi- 
ary, Frank Presbrey Syndicated Fea- 
tures, to handle a program and 


merchandising service for local sta- | 


tions. Leroy A. Kling, vice-president 
in charge of the Chicago office, is in 
charge of the service. 

Five-minute program series and 


merchandising and premium cam- 
paigns will be provided. Titan Pro- 
ductions, Inec., recorded the first 


programs. 


DMAA Issues Call for 
Direct Mail Entries 


Direct Mail Advertising Associa- 
tion, New York, has announced that 
the closing date of entries of cam- 
paigns to be judged for its annual 
selection of the 50 direct mail lead- 
ers in the United States and Canada 
will be Sept. 14. 

Information and instructions may 
be secured from association head- 
quarters at Hotel Pennsylvania. En- 
tries are not limited to members. 


Cate to World-Telegram 


Garth Cate will join the New York 
World-Telegram July 13 as resort 
and travel promotion manager. He 
leaves the Brooklyn Daily Eagle, 
where he served in the same capacity. 


Larson Joins R. & R. 


G. Bennett Larson has joined the 
radio production staff of Ruthrauff & 
Ryan, Inc., New York. He was pre- 
viously with KDYL, Salt Lake City, 
and National Broadcasting Company. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
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NEW PRODUCTS, 
IDEAS PARADE 
AT ALF.M. SHOW: 


Rug Ensembles, Radio Chait 
Shown to Furniture Men 


Chicago, July 16.—New products, 
selling aids, and furniture styles 
were spread in enticing array before 
buyers at the 25th semi-annual mar- 
ket at the American Furniture Mart 
this week, where attendance threat- 
ened to smash all records. 


Products displayed at the show in- 
cluded the new “radio chair’ manu- 
factured by Southern Furniture Com- 
pany, Conover, N. C. A five tube 
radio set, with dynamic speaker and 
concealed aerial, is built into one side 
of a lounge chair. The speaker and 
dial are on the outside of the chair. 

Neva-Wet processed draperies and 
slip covers were given their debut by 
Golding Bros. Company, Inc., New 
York. Like the company’s Neva-Wet 
furniture fabrics, the slip covers re- 
sist perspiration, head stains, spilled 
liquids and general soil. The new 
draperies repel rain, dust, mildew 
and hand soil. 

Manufacturers vied in showing re- 
tailers .profitable, effective ways to 
display their products and product 
uses to the best advantage. 

The Style Trend Council of the In- 
stitute of Carpet Manufacturers, 
made up of representatives of the 
carpet, furniture, draperies, and other 
fields, displayed ensembles of those 
products. “A carpet or rug displayed 
in its correct setting is its own sales- 
man” was the theme of the exhibit. 

The exhibit was designed to sug- 
gest to the retailer ensembles which 
would show the consumer appropri- 
ate combinations of floor coverings 
with other furnishings, and spur his 
purchase of related items. 

Wool pile carpets and rugs pro- 


centrated sales power. 


Circular-Keystonel 


) 


239 West 39th Street 


Meapame CURIE concentrated on doing ONE 
thing—she consistently sought to discover the 
curative power of radium. She did a big job— 
and you have a big job to do that requires Con- 
centration and Consistency. 
sistently reach a comparatively small group of 
American business men—the jeweler—with con- 


In your case the prescription is simple—Jewelers’ 
To keep your business in a 
sound, healthy condition advertise consistently 
in the one magazine whose circulation shows the 
concentrated coverage of 925/1000 of the jew- 
elery industry's purchasing power. Jewelers’ Cir- 
cular-Keystone offers the only A.B.C. paid cir- 
culation in the jewelry field. Concentration like 
this will do a consistently big selling job for you. 


JEWELERS’ CIRCULAR 
KEYSTONE 


A CHILTON PUBLICATION 


Your job is to con- 


New York City, N. Y. 


AN OLD STORY THAT STILL 


RINGS TRUE 
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“Best Quality & Flavor 


If not found good may be returned” 


VEN before the thirteen Colonics framed the 
“Declaration of Independence,” Lorillard was 
woted for its fine obeere pradurts. 

Just after Washington's inauguration. Lorillard 
stated its policy in the edvertusement reprimied st the 
left. It said im effect: “If any Lorillard product is 
not found good, it may be returned.” 

‘That policy. carried thru’ s century end three 
quarters, » expressed st its fullest in Dowbdle- Mellow 
Old Golds. Best quality indeed! Prise Crop Tobeceas 
If not found good, may be returned... aod DOUBLE 
your meney bach. 


. 


Try Double-Mellow OLD GOLDS 


on this Double-Money-Back offer 


Sesoke bail « pack of Dewble- Mallow Rd Colds If you're met 
picaeed madd ws the wrepper and the wmaning oe agerenm 
(oa) me within 30 devs from thus deve sod we mad you 
double the price yom pard tar ‘he full perhagr. plus pommge 

Address: P. Lacitinnd Co, lnc. 119 Wage hh Se. New York Ciep. 


+ Sa ot 


PS per 


Old Gold is making its point in current ~ yy advertising with the aid of 


the first advertisement published by P 


. Lorillard in 1789. 


vided not only floor covering but dec- 
orative background for the ensembles, 
which were mounted on platforms. 
Each ensemble may be erected in 
limited space. 

Congoleum-Nairn, Inc., New York, 
developed a series of six model rooms 
for its space at the Mart, such as re- 
tailers could build in their own 
stores. 

Four completely-furnished rooms— 
living room, bath, children’s room, 
and kitchen—illustrated the use of 
Sealex inlaid linoleum for walls and 
floor. Living room and dining room 
units incorporated Congoleum Gold 
Seal rugs. 


Similar Displays in East 


Many unusual designs and color 
combinations are shown. The Sealex 
living room walls are of a knotty 
light pine design, the flooring of a 
Colonial plank design. The Sealex 
bathroom has yellow and aquamarine 
walls and turquoise floor. 

Similar Sealex and Congoleum 
units are being set up in Congoleum- 
Nairn space at the Textile Bldg., 
New York. They will be opened for 
viewing by wholesalers and retailers 
in September. 

The modern streamlined style of 
furniture was much in evidence at the 
market, although period furniture 
made its usual strong bid for buyer 
preference. 

“Sensible modern” furniture is 
here to stay, and within eight or ten 
years will sweep the country, in the 
opinion of Earl Hulquist, president of 
Jamestown-Royal Upholstery Corpo- 
ration, Jamestown, N. Y., and a 
leader in the furniture industry. 

Symbols of “sensible modern” 
furniture, he said, are dependability, 
practicability, and simplicity. Such 
furniture is fast winning wide public 
acceptance, he declared. 

Other trends in the furniture field, 
Mr. Hulquist believes, are a growing 
demand for comfort, buying of qual- 
ity merchandise, and disappearance 
of sombre and drab colors for fur- 
niture. 

Eighteen months ago Jamestown- 


Royal added Pajama furniture to 
its line, hailing it as the “new loung:- 
ing joy.’ A special tempered spring 
is used in construction of Pajama 
davenports and lounge chairs. Re- 
tail sales of Pajama furniture have 
totaled $1,000,000 since its introduc- 
tion, Mr. Hulquist pointed out. 


Sees Expanding Market 


The belief that the market for 
quality furniture is widening was also 
expressed by L. M. Nohr, of the Ste- 
vens Point, Wis., agency of that 
name, handling the account of Lulla- 
bye Furniture Corporation, Stevens 
Point. Lullabye advertising this fall 
will represent an increase of 50 per 
cent over that for the fall of 1935, 
he said. 

Two years ago Lullabye pictured 
complete rooms of juvenile furniture 
in its advertising, as an experiment. 
Previously, individual pieces of fur- 
niture were shown. The result of 
the change has been highly satisfac- 
tory, he said. 

Increased advertising activity was 
indicated for the mattress field. The 
Master Bedding Makers of America 
exhibit called attention to the suc- 
cess attained with its early 1936 cam- 
paign, and to forthcoming announce- 
ment of @ more extensive drive, using 
more magazines and larger space. 

The Master Bedding Makers’ ad- 
vertising is paid for by Charles Karr 
Company, Holland, Mich., manufac- 
turer of springs for use in Spring-Air 
mattresses. 


Other Campaign Plans 


In the first half of this year the 
company advertised in general maga- 
zines and business publications, and 
supplied newspaper mats to dealers. 
An increase of 100 per cent in sales 
of Spring-Air mattresses was 
achieved, over the first half of 1935. 

The fall campaign of Sleeper, Inc., 
also in the mattress and studio couch 
field, will represent an increase of 
more than 50 per cent over the 1935 
campaign. 


| American 


Lawrence Whiting, president of the 
Furniture Mart, forecast 


| that 


eee te 


the industry would reach 
$2,500,000,000 in sales voume this 
year, at the opening of the secong 
week of the market. 

The week of Nov. 9 to 14 was 
chosen by the Mart’s board of direc. 
tors for the fall market, and the two 
weeks of Jan. 4 to 16 for the winter 
major semi-annual show. “Nationa| 
Furniture Week” will be celebrated 
by manufacturers and retailers (Oct, 
2 to 10. 

Last week’s registration figures at 
the international home furnishings 
markets in the Merchandise Mart 
showed 6,785 buyers. This is 53 per 
cent higher than in July last year 
and 15 per cent above the recor. 
breaking markets of last January. 

B. F. McLain, of Dallas, Tex., presi- 
dent of the National Retail Furniture 
Association, declared that business in 
the retail division of the furniture 
and home furnishings industries has 
increased 16 per cent in the first hal! 
of 1936 over the same period las: 
year. 


B-S-H Will Not 
Place Copy for 
GOP: Blackett 


Chicago, July 16.—The appoint- 
ment of Hill Blackett, of Blackett- 
Sample-Hummert, Inc., as national 
director of public relations for the 
Republican National Committee is a 
purely personal matter, and has no 
relation whatever to the agency, Mr. 
Blackett informed ADvERTISING AGE 
yesterday. 

“It has come to my attention,” he 
said, “that numerous people in the 
advertising business are under the 
impression that the advertising of 
the Republican party will be placed 
through the Blackett - Sample - Hum- 
mert, Inc., advertising agency. 

“T would like to make it clear that 
first, my connection with the Repub- 
lican party is personal and does not 
involve our firm in any way, and sec. 
ond, that no political advertising ot 
any kind will be placed through our 
company. 


Firm Will Not Participate 


“When Mr. John Hamilton dis- 
cussed my appointment with me I 
told him it would be bad policy to 
appoint an advertising agency man 
unless it was agreed in advance that 
such a man or his company would 
not participate in any way, directly 
or indirectly, in the placing of the 
advertising or in the profit to be de- 
rived therefrom. 

“The advertising policy and cam- 
paign have not yet been determined, 
but if advertising is run and if it is 
placed through agencies, the appoint- 
ments will be made by the National 
Committee, and the firm of Blackett- 
Sample-Hummert, Inc., will not par- 
ticipate.” 


Acomb Forms Agency 

Robert Acomb has formed an ad- 
vertising agency in Cincinnati at 24 
W. Third St., under his own name. 


BUT OFFICER-IWAS ) 
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THE OFFICE TO GET 
MY COPY READY FOR 
PRACTICAL BUILDER- 
THEIR CIRCULATION 


HAS 
(THOUSANDS 


HIT FORTY 


a 


* WALTHER: 


Published by the publishers of Buitpinc Suppty News 
59 East Van Buren Street, Chicago _ 


eve oe ‘ ee wee . Ope et ER IY ges erie he ott ae eA x ee ia a= - RAR ete pepe sR g Sante a7 2 am be 
Be ete ss] et Beg! eae VAS ee ag oe ee A Sled aa dae i | Re aera Ween 
be ee 4 ae Siem riea tees ’ ea se et a f ; RPI NP ¥ 2 . a Aveo TE is ; pee: ie 4 a ee: paid © Ser . - renee’ OR ie AO a ee eee eee Se gl Wie 
a Sy Bert cs, " 4 Pa ss > bs ; < . oi bf eto 
Se) oe - ’ ‘ 
ces 
res ee | 
Age Jul 
a ET A A LT LL LL A ee 
—_—- - —-- a - ———— — — rs enteral maaan creer ear iine —_ 
| | Se = 
A ed 
De po = ee ee 
- a Pa 
. sole o°“ PA 
ms : an 
Pubwaned by Loe tnd lhn Va EY \ 
ae RY wace 3 
- AWN : : 
Ce Olb Vhs fe | 
= , a quart) cast 
_—__— the beh et aedy 
od Serer toot ‘at 
70 ~ Ww Tie Me eet a $067 cn tole 7 
2 ~ O oot \ eigeate 
i o s \ ée 7 
=" oy! Cee us 
2 a ie 
ee 7 ¢ a ne ae § a «ols | 
ea a saat ¢? | 
Cp o® Me 
vag op 5 es | 
" ee ag i 
<3 - c ‘ 
a ‘¢ 
cee TS comme = 
wt. | 
ee : | 
o TT 
: a ri ————— _- ————— — ——————————— 
+e lea aia ee | 
— ti itstir*ia 
a. | 
F 
Ke 
Seah 
thule? | 
Pas on 
Be ran | ——_—- 
ies mimanmensees 
eee | 
eae 
: 
See 
, Sa 
Seal Om zs ie 
ae ae ee 
ms | 
Been! 
> 
ae 
ge - | | 
5s ae 
hee 
pies 
at ase 
as | 
ei 
_ ea. 
: . a 
8 
‘ re ca 
; ig acs | 
; Bae i 
HS. a ooo A C“C! ~~ SOO ————— | 
i, a Ted « i ao aioe 4 aha aI PS A I NO Ne ETE ER IE ETT PE 
oes 
J eae 
ae 
ia 
my . ” Sg | 
weit yi | 
* ¥ 5s | ee | 
ae c 
os eS | 
3 | 
ae >.) ) 
y | 
, : »_ (2 | 
b 
5 ‘ 
. 4| »\ 
~ eS if 
pe me I' < "yg 
i \ > = VB 
a eee dl Se . 
eaetenas og ‘ 
i! ’ - 
eer ee \ alias ; 
S30 ae 
—— Sy Ih Rr aE! la, 
ae jz ~® here — 
a ee - ir 
ie aa “& N {| = 7 
F heat \ ‘ 4 7 
‘ Baas ; = = 
; : ae if. if 2 “he a 3 | 
BF ao —“? e . i 
Ne es = NRE —-= ' a 
pare SEES . ze 
‘ i aunts | 
= a , NSS a — <n nn — ==—————————SSSEE 
ee 
~~ 
a . — 
e.cehss| a ee 
eee ee Ss ae 
bie p cae (a 
ot a . / <> | 
= es NZ d 
nae * KX 
a ae own Ne 
Fee Pade - ee: 
ae on | ame = / 
pao s ¢ 
———— ooo _ 
Batre a 
i< a She a ray) 
os | 1 OES 
: : . : . \ 
i ‘ Ss oye ot ~ } 
= —_ orlta e: 
_ qe ee cent: 
pee 5c prac -22s* se / 
A ee eG ae wZe 
“tas ae $s Ce ae Totes aes 
hae AE EET ey P 
: ee e (tee, pe OS as > 
Be BAe Nese ee eeshS 
Sapa Eset Be toes eee ss St 
Ae oa } er th we Sirti A CA 
a ies Wea eS ee. age - 
Seis ’ Wasa pote AE are zs 
r . oe ee Bax ee Bee “# < 
Se oa PE ag AS SESBS= BE ; ese : | 
cee Seer oat Baap ae : | 
ne eC eS : 
Bee e. me 2) See i 
om : Ey) rss | é : 
rue | “ 22 ction y , ae ‘© 
aig ae = | f ia RS Arete ae 2. af Ree 
et . ae an ee Son om i As 
‘bes F = Noe | Po es er) a= a ‘ 
Se ee | dial rcee! Geet iE rat pg ea 
ey) ae | 
oe he ve | 
eee 
aie oe P 
a ao eer. 
bee anette aed 
SS ee 
Meet” 
RSC ete } 
“ pr at ir eae acy ( [orm Bs ; : pereey ex eee cine ; Aa es 
} EO iy en Se Sh ak SNe, Ge ae eee REBEL at ee ST, Lee erie Sees gy CRN Ne ae Rew Do mC IY OR tka cage eee Ee IE Tied riage oe SIE fo ag fag, TE SE GME ete Te Ment TE a I oe RY hy UN Cineenee ond A IES EA li aS i) Ra ag eS oS Ty iS et aa gee a Sekine gs ak canes be a Se 
Fs WOE RE ok Sets Ades fea eam ee Sy Loa Rai att We Sie Pea os ARE ale NR Ol Se Uh eM WE BAT, Cy a SCs Meee SOA. Sn Pi gE Beg cided UN 9 CT ag ce eles Seam a eae RTGS Cs set eheas oan age PURELY sco ane PL ae antec a ay tae Behe cts Ee COD yo SP Saeco aaa aaa pe 
me be eets eae spay Bh ee RT EE SNe os cae + ees oe ‘aoe ak a ea yeoman ke pe Rtas eas S peat ire o Sept, Oe geek y. Ba gs Me ar Sa Bee Bi ye f othe ‘ si CPS. LIN vs RE Marina 98 Pad a ee ae beh pe SA saree mate 


ADVERTISING AGE ; 15 


WOMAN'S WORLD 


INCREASES ITS 


CIRCULATION GUARANTEE TO 


1,390,000 


BPPECTIVE WITH APRIL 1937 ISSUE 


EW PAGE RATE will be $4,320, other units 
in proportion. Orders received by Decem- 
ber 31, 1936 for definite insertions will be 


accepted at present rate through the September 
1937 issue. 


WOMAN'S WORLD has made lineage gains in 


2/ out of last 29 issues compared with same 


months of previous years. 
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“THINK OF IT... OUR FIRST PUNCTURE 

ee IN FIFTY MILES” | 

_ Thirty years ago, motorists spent more | 
time fixing punctures than they did 

driving. Today, 10,000 miles without a 

puncture is not unusual, | 
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alues UP 
... prices DOWN 


.. trouble OUT 


OLD in terms of values and price, this 
is the record of tires: 

In 1910 a tire that would run 2500 miles 
cost $25.00, a penny a mile. Fifteen years 
later, in 1925, you could buy for $15.00 a 
tire that would stand up for 12,000 miles, an 
eighth of a penny a mile. 

Today you find first grade tires at $12.00 
that are much larger, offering greater safety 
and comfort, from which autoists expect well 
in excess of 15,000 miles. Frequently they 
run 25,000 or even 30,000 miles, about one- 
twenty-fifth of a penny a mile. 

Told in terms of trouble, the record is even 
more dramatic. How long since you heard 
anyone say: “We had a lot of tire trouble’’? 
It used to be one of the most common expres- 
sions. People expected tire trouble... accepted 
it as inescapable . . . assumed that a part of 
the cost of every hundred miles of motoring 
must be paid in sweat and struggle and dirt. 

The tire makers not only pushed prices 
down and quality up; they pushed trouble 
right out of the picture. In so doing they 
made the automobile the 
servant of the woman as 
well as the man. She 
drives today anywhere, 
everywhere, any time, 
untroubled by the haunt- 
ing fear of “flats.” 


American enterprise was just beginning to dis- 
cover the magic possibilities of mass selling 
when the tire business was born; a magazine 
named The Saturday Evening Post, discard- 
ing publishing traditions, had dared to dream, 
not of thousands of readers but of hundreds 
of thousands, perhaps millions; courageous 
members of various industries had taken the 
first experimental steps toward the goal of 
small prices through large volume. The tire 
industry did not wait; it advertised almost 
from the start. 

As the advertised brands increased in sales, 
more revenue was available not only for 
mass production but for scientific research. 
The cord tire was developed—a tremendous 
advance; then the low-pressure tire, bringing 
greater safety and comfort, opening the way 
for a revolutionary improvement in_ the 
design of cars. 

In all this record of progress everybody 
has gained. Nobody has lost. Roads are 
better; distances cut down; horizons broad- 
ened. The whole nation travels more cheaply, 
with greater satisfaction 
and comfort because an 
industry —from its very 
inception—coupled its 
ingenuity and its courage 
with a broad appeal to 
“people on the way up.” 
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Name HicshonGerteld VIVIFY REPORTS. 


ington, N. Y., have appointed Hirshon.- | 

Garfield, Inc., New York, for a cam- | 

paign on Mountainside Kefir Cream, | 

a cultured cream used as a salad) ’ 
dressing and with vegetables, berries, | 

etc. Radio and newspapers will be | 

sa CHESTER URGES 

Morse to Doremus | alin 
Charles W. Morse has been ap-| es P 

pointed director of financial copy and | Financial Statements Should 
publicity department of the Boston | 
Be Dramatic Story 


office of Doremus & Co. He was for- 
merly assistant to the sales manager | 
New York, July 15.— 


| 
of Shawmut Corporation. | 
WTAG Increases Power | ),x:\on3 to sell 
Station WTAG, Worcester, Mass.. | shareholders “as 
has been granted an increase in| we 
power from 500 to 1000 watts by the | 
Federal Communications Commission. | 
A new transmitter station will be} 
constructed in Holden. | 


Need for cor- 

themselves’ to 
painstakingly as 
contrive to 
sell our merchan- 
dise” exists to- 
| day, in the opin- 
lion of C, M. Ches- 


jter, president of 
Don Lee to Morgan ithe National As- 


Don Lee Broadcasting System, Los}. |. 
Angeles, Calif., has appointed Ray- | 50° ee ee 
mond R. Morgan Co., Los Angeles. ufacturers an 
chairman of the 


board of General 
Foods Corpora- 


IN SEATTLE. soe tion, New York. 


~ This requisite 
The Time Ss ae was discussed by 
carried | 


; aac Mr. Chester in an address on “The 
é % 25 ) ° 


Responsibilities of Corporate Man- 
°o 
AUTOMOTIVE LINAGE 
fe In ~ 


Cc. M. Chester 


agement” recently before the Insti- 
tute of Public Affairs at the Uni- 
versity of Virginia, based on a sur- 
vey of 10,000 stockholders through- 
out the country, and 400 leading 
corporations, 

Urging that financial reports of 
corporations to their stockholders 
be phrased with the dramatic vivid- 
ness of the sports pages, Mr. Ches- 
ter declared: 

“What is a shareholders’ state- 
ment but a dramatic account of a 
hard-fought contest against tax 
drains, competition, economic diffi- 
culties and production complications 
which the management wages on 
behalf of the spectators who, in this 
case, happen to be owners as well? 

DAILY AND SUNDAY “Some of us should confess that 
OWARA & ORMSBEE Inc. Nations! Advertising Representatives we have confused dignity and the 
J ll Bc A Is Me sobriety of our responsibilities with 


2nd Paper ----- 34% 
3rd Paper - - - - - 13.5% 


When a newspaper leads its competitors in 30 
out of 44 advertising classifications in Media 
Records (as does The Seattle Times) there can be 
only one answer: Consistently superior RESULTS! 


REMEMBER THE 


EARLY BIRD} 


Select your painted outdoor 
boards for the World's Fair NOW! 


It's not too early to select outdoor locations covering 
all roads leading to the World's Fair, to be held in 
New York in 1939. We have some exceptionally 
choice locations on Queens Boulevard, Long Island, 
and the Express Highways in New York. Photos of 
all or any of these, with prices, will be forwarded 
upon request. 


HIGH SPOTS NOW AVAILABLE 


‘26 x 41 ft.—4th & Atlantic Avenues, Brooklyn, N. Y. 

\ This is perhaps the busiest spot in Brooklyn. 

12 x 50 ft.—Northern Boulevard & Collins Place. 
Flushing. Long Isand, N. Y. Bordering the 
proposed World's Fair Grounds. 

22 x 75 it—West Side Express Highway, New 
York City. 2 Boards, one incoming, one out- 
going. 


UNIVERSAL ADVERTISING CORP. 


444 Madison Avenue 
New York 


Painted Bulletins 3-sheet posters 


ADVERTISING AGE 


dullish reading matter. Sharehold- 
ers’ statements should not be over- 
worded confusions of technical 
phrases. They should be written 
with the same vivid clarity and in- 
terest compelling narration as the 
briskly told sports page story of a | 
baseball game.” 

“Then, as in the baseball writer's 
article, at the end there should ap- | 
pear the ‘box score’—the corpora- | 
tion’s financial statement.” | 

Mr. Chester said two-thirds of the | 
investors participating in the survey | 
said they were getting enough in- | 
formation and nine out of ten said | 
they were satisfied with replies of | 
the corporation to their queries. 
About half, though, were interested | 
in procuring more data on research 
and merchandising activities, and | 
four out of ten asked for more in- 
formation regarding employee rela- | 

| 


NEW SALES APPEAL 


The Professor 
thought it was 
lemonade! 


tions. 

This indicates, Mr. Chester be 
lieves, the social consciousness of 
people who have a genuine concern 
about the well-being of others. 


T WAS a tall refreshing drink—so delicious and 
smooth tasting. The Professor had heard some- 
one at the party mention “Tom Collins,” but he 
fever got names straight 
Everyone else enjoyed it, too, because Fleisch- 
mann’s Gin was used in the mixing. 

” Any guest likes a “Tom Cojlins” when it is made with 
Fleischmann’s Gin. Even the Professor... although he 
insists to this day on calling it a “Tom Fleischmann.” 

a e a 
FLEISCHMANN’S GIN enhances the delicate tang of th 
fresh fruit juice ia a Tom Collins—never overpowers it. Fleisch- 
mana distills it from American grain in one continuous process. 
This time-honored American method produces « smoother gin 
especially suited to the distinctive American taste. 

The Fleisch Distilling Corp Peekskill, N. Y. 


Fleischmann’s 


DISTILLED DRY GIN 


Shareholders Increase | 


The survey among corporations | 
disclosed 80 per cent have increased 
the number of stockholders since 
1929 and attendance at meetings of 
stockholders is greater than ever. 

Declaring that business manage- 
ment serves as a_ stabilizer in 
spreading the advantages of Amer- 
ican business fairly among. con- 
sumers, employees, investors and 
government, Mr. Chester said: 

“We need to sell ourselves to our | 


shareholders as painstakingly as we | > Pont 
contrive to sell our merchandise. eed ~<a 


Management approaches its vast re- | 
sponsibility in a spirit of deep hu- 
mility. On behalf of American in.- | 
dustry, we ask a truce to fault find- 
ing and indictment and a new day 


ON SALE AT ALL STATE STORES 


Here's a new reason for putting Fleisch- 
mann’'s gin in your Tom Collins—it tastes 
like lemonade. 


ee 
1 ; 


“On Trail to 
_ Sales’’ Theme 
of DMAA Meer 


| Cincinnati, O., July 16.—"On the 
| Trail to Sales” will be the theme of 

both the exhibit and the prograp 
{for the 19th annual convention oy 
the Direct Mail Advertising Associa. 
tion at the Netherland Plaza Hote} 
|} here Sept. 30-Oct. 2. 

Howard T. Hovde, professor of 
marketing, Wharton School, Univer. 
sity of Pennsylvania, is nationai pro. 
gram chairman. The program will 
be devoted to problems of salesman. 
ship, with emphasis on the tie-up 
between direct mail and other selj. 
ing effort. Outstanding speakers wil] 
be scheduled. 

The convention will open at a 
luncheon held jointly with the Cin. 
cinnati Advertisers Club. Discus. 
sions of the fundamentals of re. 
search and how to conduct it 
through direct advertising, and of 
fundamentals of use of direct mail 
for paving the way for salesmen, 
will follow. 

Departmental meetings will be 
held Oct. 1, covering industrial sales, 
retail sales, direct sales, and sales 
magazines. Speeches on Oct. 2 will 
deal with subjects ranging from 
intra-company promotion to use of 
direct advertising to win back old 
customers. 


Brach to Agency 


Needham, Louis & Brorby, Ine, 
Chicago, has been appointed by E. J, 
Brach & Sons, Inc., Chicago, to pro- 
mote the company’s new line of 
candy. 


of tolerance, understanding and mu- | — 

tual he aa,” 

— See Weber to Manage MBS 
Fred Weber has been appointed 
'general manager of the Mutual 


Broadcasting System, New York. He 


a 
Promotional 
° /has been co-ordinator of operations, 
z I n eag e for and was previously with National 


Broadcasting Company and the Amer- 


June Goes Up ican Broadcasting System. 


_ Gets Textiles Account 
Chicago, July 17.—-Promotional ad: | Louisville Textiles. Inc.. Louisville 
vertising in the advertising press! Ky, -weaver of Fincastle drapery and 
during June totalled 256,508 lines,| upholstery fabrics, has appointed 
somewhat better than the 254,744|Henri, Hurst & McDonald, Chicago. 
lines used in May, according to an | Tom Allen is account executive. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 

tailers who sell seed and other horticultural 

and agricultural items to 41,000,000 farmer 

and suburbanite customers. 

We will gladly give you an analysis of this 
as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


analysis released here today. _ 


The June total, however, was con- | 


siderably lower than the levels hit | 


earlier this year, lineage in the ad-| 
vertising press having reached a peak | 
of 289,282 lines in March. | 

During June, as in all months of | 
this year, the largest bulk of promo- 
tion was done by newspapers. Their 
June lineage totaled 71,876, or 28 per | 
cent of the total. Magazines were in 
second place with 57,022 lines, o1 
22.2 per cent, and third place went 
to advertising production with 20,776 
lines, or 8.1 per cent. 


What Others Did 


The remainder of the month’s to- 
tal was made up of radio, 16,828 
lines; signs and displays, 4,998 lines: 
outdoor, 4,606 lines; paper, 14,686 
lines; business papers, 14,658 lines; | 
agencies, 10,948 lines; farm papers, | 
15,904 lines; car cards, 840 lines; mis- 
cellaneous, 23,366 lines. 

The publications upon which these | 
figures are based is as follows: 


POINTING TO 


Lines 
ADVERTISING AGE (W)......... 124,474 | 
Advertising & Selling (bw).. 37,408 | 
PVOMIONS TNE UW) ccs ciscess 36,624 | 
Printers’ Ink Monthly........ 16,604 | 
Sales Management (sm)..... 21,784) 
ET er error 19,614 | 


Milton Joins Musebeck 


Richard Milton, formerly editor of | 
Specialty Salesman Magazine, has be.- | 
come advertising manager of Muse- | 
beck Shoe Co., Danville, Ill., maker 
of Health Spot Shoes. He was at one 
time with Ruthrauff & Ryan and with 
Campbell-Ewald. 


McKelvey Joins Kudner 


Alfred D. McKelvey has joined the 
staff of Arthur Kudner, Inc., New 
York. He was formerly secretary of 


WBZ 


50,000 WATTS 


NBC Blue Network 


BOSTON, MASS. 


GREATER SALES 


When a medium reaches 4 5ths of the pur- 
chasing power in a market—and does it at low 
cost—there can be no ifs, ands or buts about 
| its effectiveness. WBZ and WBZA do this in 
New England, as we can readily demonstrate. 


WBZA 


1,000 WATTS 


NBC Bive Network 


SPRINGFIELD, MASS. 


Completely programmed by NBC 


Russell C. Comer Advertising Co., 


Kansas City and Chicago. 
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Proven by advertisers who find they sell 
most homes through The New York Times. 


“Edwin D. Allabough is a realtor of Ridgewood, N. J. His 
recent sales included five homes that sold for a total of $114,000. 
And all were sold through advertising in The New York Times.” 


“It looks as if real estate buyers are back in the market.” 


“Yes, the real estate market is more active now. But Levitt and 
Sons, for instance, who have a successful development at Manhasset, 
Long Island, find that in the past three years two-thirds of the 
Persons to whom they have sold homes have come to them through 


their consistent week-end advertising in The Times.” 


“Consistent advertising almost always brings its reward.” 


“Yes, and it brings not only more sales but lower sales costs 
When it is directed at the "Top Mass’ market of The Times. William 


J. Levitt says that the productiveness of their advertising in The 
Edwin D. 
Allabough also finds it profitable. He told Louis London of United 


Times has cut their selling expense about one-half. 


Service Advertising, Newark, that 68 per cent of the dollars he earns 
come to him through his Times advertising, although he spends 
only 45 per cent of his advertising dollars in The Times.” 


“What gives Times advertising this greater selling power?” 


“There are a dozen reasons. But one prime reason is that 
advertisers reach more families of above-average spending ability 
through The Times than through any other New York newspaper, 
a great market of responsive families who rely upon The Times 
in their purchase of homes and everything else. The “Top Mass’ 


market of The Times is an extra-profit market.” 


Che New Pork Times 
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Bachenheimer-Dundes 


Named for Development 


Yorkshire Homes and Garden City 
Estates, New York, have appointed 
Bachenheimer-Dundes, Inc., New 
York. 

This agency has added Myron A. 
Raymond as account executive. 


Jennings Now V. P. 


William J. Jennings has _ been 
elected vice-president of W. S. Pon- 
ton, Inc., New York. He has been 
general sales manager. 


Houchin Promoted 


W. P. Houchin has been named na- 
tional advertising manager of The 
Cleveland News. He has been promo- 
tion manager for seven years. 


WPA Offers Ad Course 


Two free summer courses in creat- 
ive advertising are offered by the 
Board of Education and WPA Adult 
Education Project, New York, at 214 
E. 42nd St. Adults of either sex 
more than 17 years of age are eligi- 
ble, no previous knowledge or experi- 
ence being necessary. 


Estrin Joins Newman 
Michael Estrin has joined Newman 
Associates, New York, as 


own agency. 


Jae to “Times” 


account | 
executive. He formerly operated his | 


Pa.-Dixie Cement 
Changes Personnel 


John A. Miller, formerly chairman 
of the board of the Pennsylvania- 
Dixie Cement Corporation, New York, 
has been elected president succeed- 
ing Blaine S. Smith, who has re 
signed to become president of Uni- 
versal Atlas Cement Co. 

Victor N. Roadstrum has been 
named chairman of the _ board; 
George Kilian, assistant to the presi- 


dent; Walter S. Wing and W. H. 
Klein, vice-presidents and _ board 
members. 


Meek to San Francisco 
Homer B. Meek has been named 


James F. Jae, formerly with Des | special representative in the territory 
Moines News, has been named circu-| around San Francisco for National 


lation manager of the Jndianapolis|Enameling and Stamping Co., 
| waukee. 


Times. 


Mil- 


GERBER OFFERS 
NEW SALES COST 
SLANT TO PACA 


High Profits and High Costs 
Go Together, He Says 


Seattle, Wash., July 14—A new 
approach to the problem of selling 
costs, presented by Joseph R. Ger- 
ber, president of Gerber & Crossley, 


ut Today— 


In the issue of July 20th, out today, NATIONAL 
ADVERTISING RECORDS presents the first of a series 


of tabulations analyzing agency purchase of advertising 


space in magazines and farm papers for 1935. 


The initial report covers Classification |; Automotive In- 


dustry—passenger Cars, trucks, tires, tubes and accessories. 


Ask to see a copy. 


NATIONAL ADVERTISING RECORDS, Inc. 


A consolidation of The Advertising Record Co. and Denney Publishing Co. 


330 W. 42nd St.—New York 


43 East Ohio St.—Chicago 


ee, 
Inc., Portland, Oreg., was aMOng th, 
messages members of the Pacific 
Advertising Clubs Association car. 
ried away from the 33rd annual oo), 
vention here last week. 


High selling costs and high het 
profit, he declared, go hand in hang 

Deviating from the usual view, he 
asserted: 


“The idea that volume will taj, 
care of profit is false and foolig, 
and an ostrich-like philosophy, , 
price structure that is right for a, 
unadvertised line is not right for a 
advertised line. It never can jy, 
You cannot sell one thing and ge. 
liver another. 


Bulk Bean Costs 


“If bulk beans, for example, hay; 
been selling for 5 cents a pound ang 
that five cents did not carry an 
thing for advertising or packaging 
or sales work, then it follows tha: 
when you go to packaging them ang 
advertising them, you have got t, 
raise the price enough to pay fo 
the packaging and allow for an add; 
tional profit on the extra costs » 
that the net profit percentage { 
maintained for the enterpriser.” 

Emphasizing that high selling 
costs are profitable, Mr. Gerber 
pointed out that if a manufacture 
creates something worthwhile he 
can spend much more in price re 
ductions than he would have to jp 
telling the public about the produc: 
by means of advertising and _ stil! 
“never get anywhere with it.” 


Monopoly Needed 


“The concerns that make large 
profits must have a monopoly or 
some sort of lever in order t 
squeeze out the money that pays 
the profit,” he declared. 

“In the old days, legal monopo- 
lies were the order. Today, the 
monopoly is based upon public sut. 
ferance. Advertising can buy pub- 
lic sufferance. 


“The concerns that have the high 
selling costs have the high net profit) 


and the low production cost.” 


Searle Succeeds Brother 


F. Gladden Searle has been ap- 
pointed general manager of sales of 
the Continental Can Co., Inc., New 
York, succeeding his brother, the late 
Thaddeus G. Searle. 


cov 
ont® TRAY 
SCHOOL 


pt.S* 116 S.MICH.AVE.,CHICAGC 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 


City, and only a few steps from 
the smart shops and theatres, 
then come to the VICTORIA, one 
of New York’s newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 


Modern Manhattan! 
Lui 
From $259 Single ‘es 
From $4°0 Double ee 


Suites from $6.00 to $15.00 


CITY 


. at 51st ST., NEW YORK’ 
JOHN lL. HORGAN - MANAGING DIRECTOS 
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INCOMES 


over 


1.31% of Boston Post $10,000 


circulation in this group. => 


— 33 .78% of the families in 


this group read Ehe Boston Post 


13. 13% of Boston Post 


circulationinthis group. >> 


~<« 43.43% of the families 
in this group read Ehe Moston Post 


35.70% . 2 42.92% eed 
gfe ye Boston ‘be 


25.34% of 


Boston Post circulation 
in this group. >> 


«39.05% 


of families in this group read 


The Boston Post 


23 .05% of Boston Post 


circulation in this group. >>> 


1.47% of Boston Post 


circulation in this group. >> 


INCOMES 
up to $1,000 


_—~<<« 33.05% of families in 
this group read The Boston Post 


ee 23 .03% of families in 


this group read Ehe Moston Post 


Che Boston 490St diamond is 


thickest where more SALES are made 


A survey of newspaper readers in Boston’s 
30-mile zone made by Dr. Daniel Starch for the 
American Association of Advertising Agencies 
proved conclusively that MORE families with 
incomes large enough to give them the greatest 
purchasing power, regularly read The Boston Post 
than read any other Boston newspaper. 


Boston Post reader-families compose a great 
market in which average savings deposits are 
considerably larger than in any other section of 
the United States. 


There are TEN daily newspapers in Boston, 
yet the impressive percentages shown at the right 
of the diamond diagram, prove how thoroughly 


The largest daily circulation 
of any newspaper or maga- 
zine sold in New England. 


be Boston 
355,165 


12 Months Average, March 31, 1936, 


The Boston Post alone covers the families in the 
various income groups. 


Throughout this outstanding market, in 
which Boston is the key city, The Boston Post 
is the DOMINANT newspaper. A clean-cut, 
dependable, ONE-edition, Home-delivered morn- 
ing newspaper PREFERRED by many thousands 
more readers daily than any other newspaper 
published in New England. 


As an influential factor in their daily buying 
ideas, it goes into the homes of more than a 
THIRD-OF-A-MILLION families who have 
both the purchasing power and the desire to buy, 
which makes them good customers for what they 
see advertised in their FAVORITE daily news- 


Post 


A GAIN of 12,616 
eopies per day, over the 
same period last year. 
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Wisconsin Promotes 


Products in St. Louis 
“Wisconsin State Brand Cheese at 
Any Time” is being featured on an 
outdoor sign 47¥,x12 feet on Lindell 
Bivd., St. Louis, Mo. 

Wisconsin will also promote its 
Brand Dated Cheese in the August 
issue of Good Housekeeping and Mc- 
Calls. 


New Mennen Men 


C.R. Webber has joined the Mennen 
Company, Newark, N. J., as field 
supervisor in the sales department. 
He previously operated a marketing 
analysis and field survey service for 
manufacturers. S. Earl Sams is in 
charge of Southeastern territory, 
while B. W. Richter will handle Mid- 
dlewestern territory. Both were for- 
merly with Luxor, Inc. 


“Journal” Moves 


The American Osteopathic Associa- 
tion, publisher of Journal of the 
American Osteopathic Association, 
Forum of Osteopathy and Osteopathic 
Magazine, has moved its Chicago 
offices to 540 N. Michigan Ave. 


F ew Creat ‘Things 


have ever been accomplished 
without FAVORABLE PUB- 
LICITY. 


An inquiry will not obligate you. 
Let’s talk it over. 


Telephone Central 7571. 


Chain Store Sales Up 


11 Per Cent Over 1935 


New York, July 16.—With June 
| Sales of 27 chain and mail order com- 
| panies 16.9 per cent higher than dur- 
‘ing June of 1935, these companies 
| finished the first six months of 1936 
with sales up 11.3 per cent over the 
| corresponding period of 1935, figures 
| released this week show. 

In several instances, notably Wal- 
green Company, Montgomery Ward 
& Co., and Sears, Roebuck & Co., 
June sales hit new high peaks for 


|over last June were registered by 
each of the 27 reporting companies, 
| with the single exception of National 
Tea Company, whose sales fell off 
| 8.1 per cent from the previous June. 


AHEAD OF THE 
PARADE! 


NCE each year the “Jimmie Allen” 


radio promotion of the 


Skelly Oil Com- 


pany, over WOW, reaches a dramatic 
climax in the “Jimmie Allen” air meet.... 
As always, the cooperation of Skelly and 
WOW officials places the client “ahead 


ofthe pa- 
rade’’ in 
good will 
and sales. 


John Gillin, Mgr. 
John Blair Co., 
Representatives 


New York, Chicago, 
Detroit, 
San Francisco 


ON THE N.B.C. RED NETWORK 


WOW 


OMAHA, NEBRASKA 


“Covers the Nation's 


Breadbasket” 


390 Kilo. 


the month, while substantial gains | 


5000 Watts 


For the first six months of this 
year, the three mail order companies 
averaged the highest gain—18.3 per 


cent—over 1935, while the ten low 
priced variety chains averaged the 
lowest—6.4 per cent. 


Sears’ Gain Largest 


Sears’ individual gain of 19.5 per 
cent for the period was also the high- 
est for any single chain, with the 
exception of Edison Brothers Stores, 
Inc., shoe chain, which registered a 
gain of 21.1 per cent. 

Individual records of the 27 chain 
organizations for the first six months 
of 1936 and 1935 are given in the 
following tabulation: 


Mail Order 1936 1935 Percent Change 
NE 6 ddGacidie$ohs ROR OR $203,334,730 $170,150,487 +19.5 
J, Se Saree arene ae ae 152,235,603 130,414,016 +16.7 
Spiegel, May, Stern. 17,764,351 14,993,373 +18.5 

| Food Products 

re we eases 147,842,701 124,604,646 18.6 
|Kroger ........-. —— 107,476,976 108,302,394 —0.7 

| National Tea ... ee ‘i 28,130,557 28,955,393 —2. 

| Dominion Stores ........... 8,870,338 8,094,022 + 9.6 
Ce ois cai biais ome 9,026,092 8,561,854 +5.4 

| Low Priced Variety 

Woolworth ....... ao be ae 124,767,645 120,397,793 3.6 
PR. eiddx ing woe ah aeee ee w bs 64,330,080 61,229,911 + 5.0 
. whee tense hawa wees es 41,755,050 40,444,056 +3.2 
4? See eee ee ee ee 37,429,995 33,278,478 +12.5 
|Newberry ..... cawisn ed a 19,988,205 18,302,584 +9.2 
PE - ok Kobe 48 1 Foe’ ORS 15,908,081 13,540,256 +17.4 
Cae aN eee 4.0 bs #Oa-o wee 13,324,845 11,918,110 +11.8 
PRTC 9,278,661 8,219,868 +12.8 
SC ere Teer 8,755,783 8,139,011 + 7.6 
RIN oh wa Bs & aaah ws 1,581,217 1,447,229 + 9.3 
Read y-to-wear 

a a ee 105,817,178 92,979,584 +13.8 
ee eee eee ... 16,635,600 14,533,771 14.4 
6 Ce tee ROR EO OS 10,128,006 9,020,837 + 8.9 
BMS BEFORE. 25.0 60s cce% 5 4% 7,174,326 6,629,872 8.2 
Drugs 

lL OE eee re 30,105,905 8,297,737 6 
io a oo re 9,881,714 9,072,708 8.9 
Shoes 

MIOIVING bike ceciiorasrcevese TE60R:686 13,735,33 +13.8 
MEIBOR BOR. cocccicccreoess 9,342,967 7,714,572 21.1 
Auto Supplies 

WERNER os 5 v¥0s0w is diese ca0a 9,563,000 8,476,000 111.3 

. . 
Halley Rejoins KMBC Permanent Fuse 
Dr. George E. Halley, formerly 

with Affiliated Broadcasting Company PI ] Pl d 
and previously with station KMBC, ug Ss ace 
Kansas City, has rejoined KMBC as 

national sales representative with on the Market 
offices in Chicago. 


Louisville, Ky., July 16.—Perma 
Fuse Company, Louisville, is expand- 
ing plans for marketing a new mer- 
cury fuse plug, which when blown, 
merely needs to be shaken like a 
thermometer and screwed back into 
the socket to operate like new. 

Initial marketing efforts are being 
conducted in Tennessee, Alabama, 
Georgia, Missouri, Virginia, West 
Virginia, the Carolinas, Ohio, Indi- 
ana and Kentucky. Outlets are 
chiefly drug, hardware and _ elec- 
trical supply stores. More than 
15,000 plugs were sold in Louisville 
in three weeks. 

The plugs are available in 10, 15, 
20, 25, and 30 ampere capacity, and 
sell at 25 cents retail. The company 
exhibits a plug which has been 
blown more than 2,000 times in dem- 
onstrations, yet is said to be as good 
as when made. 

Perma Fuse Company, formed only 
a few months ago, also plans to in- 
troduce a mercury plug for use with 
various electrical appliances. The 
plug will be of such construction 
that should a toaster or fron be left 
burning and overheat, the plug 
would kick or blow, without blowing 
the main fuse or a circuit fuse, thus 
preventing appliance-caused fires, or 
damage to wiring or appliances. 

H. O. Barnes, Bridge Transit Com- 
pany, Louisville, is president of 
Perma Fuse Company, which has of- 
fices at 631 Campbell St. 


Leighton Hats to Waters 


Leighton Hat Company, New York, 
has appointed Norman D. Waters & 
Associates, New York, for a campaign 
in class and fashion magazines, on 
Leighton, Tailleur Town, Tonleigh 
Square and Custom-Town lines. 
Charles H. Weissenbach is account 
executive. 


Gets Beverage Account 


Mission Dry Corporation, Cali- 
fornia packer of citrus beverages and 
mixers, has appointed Hanff-Metzger, 
Los Angeles, for a campaign on 
Valencia orange juice packed in glass 


! bottles. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 981. Prospectin’ . 

Business? 

Iowa tops all states for farm in- 
come in the first quarter of 1936— 
nearly 20 millions ahead of the next 
nearest state—says this folder issued 
by Wallace’s Farmer and Iowa Home- 
stead. It shows how to stake your 
claim to the farm business of Iowa, 
where the buying rush is on. 


. for Farm 


No. 982. Analysis of 781,314 Read 
ers of Popular Comics Magazine. 
The findings of this study are based 

on a 24 per cent response to a ques- 

tionnaire inserted in every 50th copy 
of the May, 1936, issue of Popular 

Comics. In addition to providing 

facts on readers of the magazine, the 

analysis shows the distribution by 
city population groups and by geo- 
graphic divisions. 


No. 983. St. Petersburg— A Major 

Florida Market. 

This booklet, issued by St. Peters- 
burg Newspaper Service, contains 
extensive information on the St. Pe- 
tersburg retail trade area and cover- 
age of the market by the St. Peters- 
burg Times and The Evening Inde- 
pendent. During the winter season 
the population is more than doubled 
by tourists who are above the average 
in buying power, the booklet points 
out. 


No. 984. A Tour 
Headquarters. 


In this illustrated brochure World 
Broadcasting Service takes you on a 
personally conducted tour of its stu- 
dios, monitor rooms and processing 
plant. You are given the history of 
the organization and are shown the 
recording process from microphone 
to listener. The brochure also de- 
scribes the World Program Service 
and the type of talent available in 
this transcription library. 


of Transcription 


No. 985. A Good Two-Foot Rule. 

Western Union Messenger Distribu- 
tion Service shows in this folder the 
many services it has available, and 
what these services have accom- 
plished for numerous national ad- 
vertisers. 


No. 992. The Method, 
the Merits of Newcast. 
This booklet, issued by Radio Sta- 

tion WOAITI, gives detailed informa- 

tion about Newscasts—its editors, 
mail response, and letters from spon- 
sors who have enjoyed increased 
sales through the use of the program. 


the Manner. 


No. 986. Schools and Colleges with 
Departments of Institutional Man- 
agement, 


The 3,600 students of quantity cook- 
ery and group housing in 121 schools 
and colleges in the country will, in 
a few years, play an important part 
in the control and purchase of food 
and equipment for serving about 17 
per cent of the American food mar- 
ket. A list of these educational insti- 
tutions has been compiled by Hotel 
Management. 


No. 988. The Third Dimension Gets 
Their Attention. 


This portfolio of three dimensional 
cover designs issued by the Seaman- 
Patrick Paper Company contains 
many examples which show the at- 
tention value of embossing. 


No. 987. Standard Market Data for 

Columbus, Ohio. 

The Columbus market consists of 
32 Central and South Eastern coun. 
ties with a total buying power of 
more than $250,000,000, says this 
folder issued by the Columbus Dis- 
patch. The data included covers pop- 


$$. — -_ 


ulation, retail and wholesale groy 
outlets and sales, and the Columy, 


retail 
charge 


merchants survey map ,, 
accounts in Columbus sto;,. 


with a map showing Dispatch Cirey, 


lation 


No. 989. 


coverage comparison. 


Vitamin V—the Eng 


'Qy 


Factor That Increases Sales. 
In this brochure the Chicago jy, 


ald «€ 


Examiner defines Vitamin y 


and shows how it energizes the ;, 
quiry pull from the paper’s editorig 
features and advertising pages. Sa),. 
success stories of numerous Herg), 
& Examiner advertisers are relate, 


No. 990. Mount Jewett—Ad Infin, 
tum. 
Grit shows in this booklet the jp 


portance of the small town market 

the buying power and spending ha). 
its of small town families, and (;;; 

coverage of this market. 


No. 991. 


Ponton's List of Trade 


and How to Reach ’Em. 


A new directory of 112 pages cop. 
taining 9,000 different mailing lists 


issued 


by W. S. Ponton, Ince. 


Roosevelt Picks Nystrom 
President Roosevelt has appointe 
Dr. Paul H. Nystrom to be a member 


of the 


Federal Board for Vocationa 


Education, for a term of three years 
Dr. Nystrom is professor of market. 
ing at Columbia University and pres 
ident of the Limited Price Variet; 


Stores 


Association, New York. 


Harris With Kelly-Smith 


Joel 


C. Harris, Jr., mentioned jy 


a recent issue of ADVERTISING AGE as 
a friend of the late James L. Mapes 
is Southern manager of Kelly-Smit) 


Company, 


Atlanta, Ga., and is no 


with the Atlanta Georgian. 


Miss Johnson Resigns 
Violet Johnson has resigned as a( 


vertising manager of Emery. 


Bird 


Thayer's, Kansas City, Mo., depart 
ment store. 


CALL ME uP 


SOMETIME / 


S 


ATLAService Stations — 
in downtown Chicago 


High speed 

and good col- 

or printing 
don’t usually go to- 
gether. But they do 
in Newscolor. If you 
haven't considered 
Newscolor, you 
should. Send for spe 
cimen copies. 


_ EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND, OHIO 
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depart 


FAMOUS opera singer once said 

to a noted painter: “Your art, 

your paintings will last forever while 
my voice can be heard and enjoyed 


only while | sing!“ 


4 


HE printed page is tangible, it 


We make plates does a definite job — whatever 
for“ catching’ P catches the eyes registers in the mind. 
, 


_ And then comes that urge to possess 
ecg aduertisements 
vine the thing that appeals to the eyes. 


COLLINS, MILLER & HUTCHINGS, Inc. 


PHOTO ENGRAVERS @ 207 NORTH MICHIGAN AVENUE e CHICAGO 
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ROCK ISLAND 


and MOLINE 
TELLIN © i @ 


HAMMERS 


and SAWS 
again * 


Tans ample reason for in- 
creased building activity in the 
Rock Island-Moline area. New 
homes and many of them are 
rapidly becoming an _ absolute 
necessity. An all time high in em- 
ployment in this—the world’s 
farm implement capital has 
taxed residence facilities to the 
limit. The people who occupy 
these new homes and over 30,000 
of their neighbors are regular 
readers of the Rock Island Argus 
and Moline Dispatch. 


57.1% of ABC “‘Tri-City’’ 
Zone [Population lives in 
Rock Island-Moline 


Rock Island-Moline, Ill., com- 
prise the Illinois slice (57.1%) of 
the Tri-City consumer “pie”— 
the other part (42.9%) is Daven- 
port, Ia. on the opposite side of 
the Mississippi River. 

Total ABC “City” zone popula- 
tion is 148,332. Of this total, 
84,813 people (57.1%) live in the 
Rock Island-Moline urban area. 
The remainder, 63,519 (42.9%) 
live in the Davenport urban area. 
No one city—NO ONE NEWS.- 
PAPER, dominates this market. 
Only two newspapers, The Argus 
and The Dispatch, are most 
profitably employed to reach the 
larger portion (57.1%) of the 
ABC “City” zone area of 148,332 
people. And they give 97% COV- 
ERAGE, without duplication! 


x & * 


RocK ISLAND 
ARGUS 


MOLINE 
DISPATCH 


National Rep. THE ALLEN-KLAPP. 
FRAZIER CO.. Chicago, St. Louis, 
Detroit, New Yerk 


Getting Personal 


Col. Julius Ochs Adler and his staff had as dinner guests July 12 at 
Bluff Point, N. Y., 75 reserve officers of the 306th Infantry, 77th Division, 
who are under Col. Adler’s command at Plattsburg. Col. Adler is g. m. of 
the New York Times when in mufti... 


When Thomas D’A Brophy, Kenyon & Eckhardt v. p., decides to 
take a vacation he doesn’t subscribe to half-measures. With Mrs. Brophy 
he sailed July 11 on the Champlain to visit England, France and Ireland. 
He will return early in September... 


Ken Mason, New York Sun promotion manager, decided it was in 
order for him to go on his vacation when he heard that Ivan Veit, his 
rival at the New York Times, had left for his. . . 


Lawrence Newman, Albert Frank-Guenther Law, has placed his 
future in the hands of Doris Jeanne Ballenberg, of Park avenue. The 
bride was graduated from Vassar last year. . 


Jim Adams, Benton & Bowles, who has moved to Westport for the 
summer, reports he is keeping in the pink of condition with daily 


ent came 
ree 


Se ee wR 


Here are four of the advertising golfers who spent five swell days at Oyster 

Harbors Club, Osterville, Mass., during the 32nd annual tournament of the 

Summer Advertising Golf Association. Left to right, K. J. Nixon, W. H. Carey, 

Jack Abeel and Harry Payne. S. H. Nelson of Springfield, shooting par golf, 
walked off with major honors. 


sprints to the station. . .Arthur Sinsheimer, Peck’s radio director, has 
discovered he is the owner of Diamond Jim Brady’s personal piano. 
Not overly impressed, he has announced to friends that he can learn 
to do without it if he is made a fair offer... 


Bridgman, Mich., was the mecca for a number of Chicago financial 
advertising men last week as Ben Pittsford, Chicago typographer, held 
his annual golf tournament. Among the players were Don Laing, North- 
ern Trust Co., Chester Price, a.m. of City National Bank, Don Cameron 
and H. Fred Wilson, Continental Illinois, Lloyd Smith, Albert Frank- 
yYuenther Law, Harry Smedley of H. M. Byllesby, and Preston Reed of 
Financial Advertisers Association. . . 


Norman McLeod, Pittsburgh agency man, who is directing the cam- 
paign for adequate flood control in the Pittsburgh area, was a member 
of the U. S. Flood Control Federation which conferred with President 
Roosevelt last week. . . Barry Bingham, publisher of the Lowisville 
Courier-Journal and Times, is the new president of the Kentucky Child- 
ren’s Home Society. . . 


The new president of the Engineering Societies of New England is 
Frederick W. Bliss, New England manager of sales development for 
G. E., and a former district governor of the A. F. A... Morton Hague, 
vice-pres. and treasurer of the Kotex-Kleenex organization, started the 
last half of the year off just right. A son, Richard Douglas Hague, was 
presented to him by Mrs. Hague on July 1.. 


Bill Polje, v. p. of Arbee Advertising Agency, Terre Haute, Ind., 
hasn’t minded the hot weather so much. He’s been pretty busy think- 
ing about the new Mrs. Polje, who until recently was Miss Martha 
Long. . 


Hugh Feeley, of Free & Sleininger’s Chicago office, is accumulating 
a real library of candid shots of radio station managers. Two recent 
additions are shots of Buryl Lottridge, KOIL-KFAB-KFOR sales man- 
ager, sound asleep in a comfortable chair in his Omaha home, and 
Charlie Caley, commercial director of WMBD, Peoria, helping Mrs. 
Feeley polish up a few dishes. .. 


Jack Louis, of Needham, Louis & Brorby, accompanied by Mrs. 
Louis and sons Johnnie, Timmie and Mike, is on the high seas bound 
for Europe. He’ll be gone for six weeks. .. Chester Haring may be bet- 
ter known as an advertising and research man than as an etcher, but 
apparently he’s no slouch with the sharp tools either. Associated Amer- 
ican Artists is currently offering a limited edition of his etching of 
yrace Church... 


John C. Menihan, advertising and art manager, Menihan Co., 
Rochester, is looking forward to his marriage in the fall to Margaret 
Hickey of the famous clothing family. .. Alicia Tumulty of Washington 
has said yes to John Donnelly of John Donnelly and Sons, Boston out- 
door firm, and they will step to the altar in the fall. The bride is a 
daughter of Joseph P. Tumulty, one-time secretary to President 
Wilson... 


Jim Tierney, Texaco, is proud of his second child, Thomas, who, 
at the age of two weeks began to play with his father’s collection 
of honorary fire chief badges. . . Carl Whiteman, General Foods Sales 
Company v.p., will move in October from Greenwich, Conn., to a large 
apartment at 290 Park... 


Moon Glow on Air 


A radio program over the Don Lee 


Moon Glow Nail polish, 


Angeles. 


. St. Louis. 


“Producer” Names Three 


Arizona Producer, Phoenix, has ap- 
California chain is being used for| pointed Roy Buell special representa- 
made by/|tive for Michigan, Harold W. Haskett 
Moon Glow Cosmetic Co., Ltd., Los|of Cincinnati for Southern Ohio and 
Emil Brisacher and Staff}Kentucky, and Carl A. Schulenburg, 
lare in charge. 


DISTRIBUTORS 
LAY PLANS 10 
SELL SERVICE 


Hessel Re-Elected Head of 
Organization 


Chicago, July 16.—-A national pro- 
motional campaign seeking more 
widespread recognition of house-to- 
house distribution as a formal adver- 
tising medium was authorized yes- 
terday at conclusion of the 34th an- 
nual convention of the Exclusive 
Distributors Association at the La- 
Salle Hotel here. 

The campaign contemplates a spe- 
cial advertising program in business 
papers and a general “modernizing” 
of distribution methods. 

Under the plan, a nation-wide zon- 
ing system is to be set up with a 
general effort to procure complete 
coverage of the country through a 
distribution system working out of 
key cities. Stanly Craft, vice-presi- 
dent of the association and chairman 
of the promotional committee, was 
placed in charge of the campaign. 


Sample Distribution Up 


The three-day convention also was 
marked by report of Harry Strubbe, 
president of the City Distributors 
Company, Kansas City, Mo., that dis- 
tribution of samples by national ad- 
vertisers has been markedly increas- 
ing. 

He urged the group to avail them- 
selves of innovations, including rub- 
ber bands for attaching circulars 
and samples to door knobs and lim- 
iting the number of pieces given to 
each distributor. 

He also urged the members to 
stress the guaranteed distribution 
feature of the association in promot- 
ing house-to-house distribution as a 
medium. 

The current political campaign 
was cited as an excellent opportu- 
nity for circular distribution. 

The association re-elected Joseph 
H. Hessel, president of the Reliable 
Distribution Company, St. Louis, 
president; Mr. Craft, vice-president, 
and George Altman, president of F. 
Altman & Son, Columbus, O., secre- 
tary-treasurer. A. M. Jackson, Gid- 
ding-Jackson Distributors, Inc., Day- 
ton, O., was re-elected director for 
three years. Earle A. Taylor, man- 
ager, Taylor Distributing Company, 
Buffalo, N. Y., and Mr. Strubbe are 
holdover directors. 


A. M. Sketches Lives of 
Ten Advertising Men 


“Lives of the Haunted,” or “Adver- 
tising Merry-Go-Round,” a booklet of 
biography, has been issued by The 
Atlantic Monthly Company. 

The publisher calls the booklet “a 
series of hitherto suppressed thumb- 
nail scratches by an author who 
knows nothing of his subjects: Lang, 
McIntyre, Black, Johns, Humphrey, 
Lasker, Resor, Rubicam, Kudner and 
Barton.” 


Utilities Under Tax 


Utility companies maintaining 
offices or places of business in va- 
rious communities and display and 
sell gas and electric appliances at 
such places are subject to the 1936 
chain store tax on each office, As- 
sistant Attorney General J. W. Jones 
of Kentucky ruled July 3. 


Handbag Maker Appoints 


Wm. C. Rath Company, New York, 
maker of ladies’ handbags, has ap- 
pointed Norman D. Waters and Asso- 
ciates, Inc., New York. National 
magazines will be used in addition 
to trade advertising and dealer co- 
operative material. 


Clarey Shifted 


Northrop Clarey has been appointed 
assistant to Walter C. Teagle, presi- 
dent of the Standard Oil Company 
of New Jersey, New York. Mr. 
Clarey resigned from the advertising 
department of the National City 
Bank, New York, in 1919, to handle 
public relations for Standard. 


Badger Dailies 
Open Statewide 
Sales Program 


Milwaukee, Wis., July 15. ~The 
Wisconsin Daily Newspaper Leagy,. 
has launched a statewide sales pro. 
gram, affiliating for this purpose wit, 
Wisconsin Markets, Inc., Milwaukee 
A united front sales presentation, of 
the various markets and the state ag 
a whole, will be made. 

The League comprises the 24 
dailies in the state, outside of Mjj 
waukee. Wisconsin Markets, Ine 
was organized 314, years ago, and jg 
owned cooperatively by the partici. 
pating newspapers in the state. The 
status of each cooperating organiza 
tion is not affected by the alliance, 

Ralph S. Kingsley, Kenosha Even. 
ing News, was elected chairman of 
the board of Wisconsin Markets, Inc. 
and Howard A. Quirt, Marshfield 
News-Herald, vice-chairman. Irving 
C. Buntman will continue as secre. 
tary-treasurer and executive director, 
in the augmented organization. 

Offices now located in the Mariner 
Tower, Milwaukee, will be moved t 
larger quarters in the Wisconsin 
Theater Bldg. about Aug. 1. The 
sales staff will be increased imme. 
diately. 


Management Firms Merge 


H. A. Hopf & Co., New York, and 
Bigelow, Kent, Willard & Co., Boston, 
management and engineering firms, 
have merged as Kopf, Kent, Willard 
& Co., with offices at 500 Fifth Ave- 
nue, New York, and 10 Post Office 
Square, Boston. The members are 
Harry A. Hopf, Robert W. Kent, 
George W. Stidstone, John A. Willard 
and Rita H. Hopf. 


Two Appoint Sanger 


E. Leitz, Inc., New York, manufac- 
turer of microscopes and other op- 
tical instruments, has appointed Alan 
B. Sanger, New York, for its indus- 
trially-used products. E. B. Badger 
& Sons Co., Boston, has appointed the 
same agency for its oil and chemical 
operations and engineering services. 


Firestone Sells Heaters 

Firestone Tire and Rubber Co., 
auto supply department, Akron, 0O., 
has arranged to sell Gar Wood Aroflo 
steam units for car heaters through 
its super-service stations. 


Polish Group Organizes 


The Polish Radio Advertising Bu- 
reau has been formed at 802 Fillmore 
Ave., Buffalo. Casimir Soron is 
owner, 


Issues Special Edition 


Galveston Daily News printed a 
Centennial edition July 11. The is. 
sue contained 76 pages. 
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prD-MAKING TO 
BF EASIER WITH 
NASHUA SHEETS 


“anchor Line’? Saves Time 
and Protects Sleeper 


New York, July 17.—Bed-making 
will enter the realm of exact science 
through the invention of the “Anchor 
Line,” by Nashua Mfg. Company, 
for its Dwight Anchor sheets, 

Sheets need no longer be yanked 
pack and forth on a bed until they 
line up squarely to provide adequate 
coverage for the sleeper, and to in- 
sure a firm tuck-in. All that be- 
longs to the horse-and-buggy days 
of bed-making. 

The Anchor Line on Dwight An- 
chor sheets is a line of stitching in 
gold color across the width of the 
sheet. This line is to be placed on 
the edge of the mattress at the foot 
of the bed, and guides the bed-maker 
in doing her job properly. 

Singularly enough, when the An- 
chor Line idea was first considered, 
it apparently offered merely a new 
means of protection for the sleeper. 
Beds could be made so that sheet- 
ing would be sure to cover the 
sleeper. But in trying out the An- 
chor Line sheets in a number of 
homes as a test, another appeal was 
found to be the time and labor saved 
in bed-making. The old clumsiness 
was removed. 


Announcement Next Week 


Even maids preferred the Anchor 
Line, though the time they save in 


» ved-‘making is probably of no benefit 


to them one way or another. So 
the bed-maker and the sleeper both 
assume importance in promotion of 
the new product. 

Trade announcement of the Anchor 
Line will be made July 20 and later 
in business papers, while announce- 
ment to the general public in na- 
tional magazines is scheduled for Oc- 
tober issues of women’s and home 
publications. The list is not yet 
completed, but will include at least 
three magazines. 

Consumer advertising Offers 
“good news to women who hate to 
make beds.” Initial copy 


a column or two facing on opposite 
page, with listing of dealers in prin- 
cipal cities. Local dealer advertis- 
ing will stress, “new easy way to 
make beds.” 

Since the sheeting business has 
been characterized by price em- 


phasis and unsatisfactory profits to} 


retailers, Nashua has been anxious 
'0 protect its dealers from the price- 
cutting battles, as well as to provide 
& product with a distinguishing mer- 
chandisable feature. 

By confining distribution of 
Dwight Anchor sheets to a single 
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store in a community, even in New 
York, the company feels that deal- 
ers will push the line because they 
can thus avoid price-cutting and can 
obtain a better markup. 

Appointment of Anderson, Davis 
& Platte, New York, as advertising 
counsel was made April 21, and on 
May 1, T. Hart Anderson, Jr., presi- 
dent of the firm, invented the Anchor 
Line idea, and assigned it to his 
client as a part of his agency’s serv- 
ice. Patents have been applied for 
it, covering any method of marking 
sheets to designate their location 
on the bed. 

Rex L. Whitman serves as sales 
manager, with Irving Brown adver- 
tising manager for the firm. Fred A. 
Platte is account executive. 


Urges Ban on 
Women, Youths 
in Liguor Ads 


Providence, R. I., July 17.—A code 
of ethics involving _ restrictions 
against illustrations in liquor adver- 
tising of women. youths, aviators, 
ships’ officers, locomotive engineers, 
army, navy and marine corps officers, 
a ban against Sunday and radio ad- 
vertising and injunctions against the 
use of such holiday symbols as Santa 
Claus, Easter rabbits, cherry trees, 
etc., was urged upon the National 
Conference of State Liquor Adminis- 


trators here today by Ernest C. Ken- 
nedy, of National Distillers Products 
Corporation. 

Mr. Kennedy urged adoption of the 
code by the entire industry, from dis- 
tiller to retailer. The code “is so 
simple in its application and so well 
grounded in plain common sense,” he 
said, “as to invite no fears that it in- 
volves censorship. . . . It is a recog- 
nition of the proprieties, not a ges- 
ture of reform nor a byproduct of 
fear.” 

While he offered the code only on 
behalf of his own company, he said, 
he felt that the majority of distillers 
would subscribe to it enthusiastically. 


Offers Prize to Agency; 
Award Comes in 1957 


Ray Perkins, radio master of cere- 
monies for Standard Oil Company of 
Ohio, has announced a cash prize of 
$2,000 to be awarded in 1957 to the 
American advertising agency which 
has made the greatest single public 
achievement during the previous 
year through the use of television or 
its successor. 

Judges will be the editors of the 
five New York newspapers of great: 
est circulation at the time. The 
presentation will be made by Phyllis 
Ann Perkins, born June 8, 1936. 


Brewer U oes Pages 


Star Brewing Co., Boston, is using 
full pages in all Boston dailies, fol- 
lowed by smaller space, to introduce 
its product in bottled form. Louis 
Glaser Advertising Agency handles 
the account. Joseph Walsh is the 
Star advertising manager. 


J. E. Finneran 
to Join Agency 


New York, July 16.—John E. Fin- 
neran, director of advertising for 
Scripps-Howard Newspapers since 
1931, has resigned to join Benton & 
Bowles, Inc., as vice-president, effec- 
tive Aug. 3. He was associated with 
Atherton W. Hobler, president of the 
agency, some years ago when both 
were with Gardner Advertising Com- 
pany, St. Louis. 

It is stated that no successor will 
be appointed for Mr. Finneran at 
Scripps-Howard. Don P. Patterson, 
director of the national advertising 
department, will continue in that 
capacity. 


Made Rapid Rise 


Shortly after graduating from the 
University of Oregon, Mr. Finneran 
became advertising manager of the 
Eugene, Ore., Daily Guard, published 
by his brother, E. J. Finneran, now 
sales and advertising manager of Na- 
tional Dairy Products Corporation, 
New York. Later he joined Western 
Farmer, became advertising manager, 
and then worked for two years at the 
Portland Journal. 

From Portland, Mr, Finneran went 
to St. Louis as account executive of 
Gardner Advertising Company, where 
in ten years he became vice-presi- 
dent, director, and general manager 
of the St. Louis office. 

In 1928 he joined Scripps-Howard 


newspapers as sales and promotion 
manager in the national advertising 


department. The next year he be’ 


came general manager of the depart- 
ment, and in 1930 was made director. 
He was advanced to director of ad- 
vertising in 1931. 


Advertising’s 
New Job Cited 
byMcReynolds 


(Picture on Page 31) 

St. Louis, Mo., July 14.—Advertis- 
ing is confronted with the absolute 
necessity of “selling” business and 
industry and advertising to the 
American people, E. H. McReynolds, 
newly-elected president of the Adver- 
tising Federation of America, de- 
clared at a luncheon given in his 
honor here today. 


Necessary to Distribution 


The luncheon was tendered to Mr. 
Reynolds, advertising manager of 
the Missouri Pacific Lines, by the 
St. Louis Advertising Club. Promi- 
nent St. Louis and out-of-town busi- 
ness and advertising leaders were 
present. 

“We know that advertising is nec- 
essary to distribution, and has re- 
duced the cost of that distribution 
—now the new goal is to show the 
people this necessity,” Mr. McRey- 
nolds declared. 


pany, Cincinnati, 
Young & Rubicam 
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This poster lithographed on 
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bridge Lithographing Com- 
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Faithful resaroduction of pine art has pall 
effectiveness when Vae-Cupa- Lae is used 
Faithful reproduction of his subject is the 


lithographer’s first concern. Lithographers 
choose Vac-Cup-Bac because its uniform 


whiteness and its resistance to curling, 
wrinkling or buckling permit them to give 
the advertiser the full benefit of their crafts- 


manship. 


Such a poster, in the hands of the poster 
plant operator, gives maximum scope to the 
lithographer’s efforts. Effectiveness is as- 
sured because the paper posts easily, lays 
smooth and resists popping and flagging. 
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New Guarantee 
of Effectiveness 


The diamond-shaped 
Vacuum Cup, a new and 
exclusive principle in 
poster paper, gives Vac- 
Cup-Bac greater sticking 
qualities... flagging is al- 
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SIZZLING HEAT 
BOOMS ACTIVITY 
IN MANY LINES 


(Continued from Page 2) 
only a few dozen men’s trunks left 
in stock. 

The current heat wave saw a Vvol- 
ume of $20,000 in one week com- 
pared with $26,000 for the months 
of June and July last year, he re- 
ported. The local situation is typ- 
ical of the entire country, he said. 

Ice Shortage Met 


Ice demand was extraordinary, 
Paul R. Barboro, manager of the ice 
division of Consumers Company, 
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5 S. Wabash Ave., a= eae 


Chicago, reported, with a number of 
cities, including Bloomington, Rock- 
ford, Madison, Wis., and Springfield 
forced to import ice from the Chi- 
cago area with their own stocks ex- 
hausted. 

In the sale of air conditioning 
equipment, C. O. Nessler, sales pro- 
motion manager of Frigidaire Sales 
Corporation, Chicago, reported that 
a slight drop in a consistently heavy 
demand line since the first of the 
year occurred just before the warm 
wave descended, but sales picked up 
again immediately with the heat’s 
onslaught. 

The handsomest business in several 
years was reported by the Hydrox 
Corporation, ice cream manufactur- 
ers, with a long-range advertising 
campaign combining with the torrid 
temperatures in achieving this con- 
dition, it was said. 


Lake Tracic Spurred 


Lake traffic likewise received a 
heavy local stimulus from the heat. 
Heavy traffic started on July 4 for 
the Chicago-Milwaukee Lines, Park 
Robbins, general passenger agent re- 
ported, with boats being booked sol- 
idly during the heat wave, and ex- 
tending through August. 


Ice in Swimming Pools 
Beats Cincinnati Heat 


Cincinnati, O., July 16.—-Bathing 
pools came in for a lion’s share of 
heat-induced business in the Cincin- 
nati area with city health authori- 
ties warning against swimming in 
nearby rivers. One pool topped pro- 
motional efforts yesterday with an- 
nouncement 80 tons of ice are being 
placed in the water daily until the 
heat wave is over. 

While sale of certain clothing 
items has been stimulated, and 
weather-stripping, home insulation, 
electric fan and refrigeration de- 
mands have been extremely heavy, 
advertising lineage in daily newspa- 
pers here dropped markedly during 
the heat era with heavy decreases 
by chain stores and department 
stores in space purchases. 


Shortage of Perishables 


Department stores reported heavy 
sales in men’s summer clothes but 
women’s dress sales have dropped 
off. Seersucker sales were running 
above linen, tropical and other warm 
weather cloths. 

Chain stores were particularly af- 
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TWO GREAT SALESMEN 


IN AMERICA’S 


NO. 2 MARKET 


WENR and WMAQ have established reputations as Super- 
Salesmen. They get in and sell where sales count. Favorites 
for years in the country’s second largest market, each has 
an open record for producing profits for advertisers. Use 
one or the other to sell your product in the Chicago area. 


WMAQ 


50,000 WATTS 
NBC Red Network 


WENR 


50,000 WATTS 
NBC Blue Network 


CHICAGO 


Completely programmed by NBC 


Supreme Faith 


Buffalo, N. Y., July 15.—The 
most optimistic advertiser in 
the world has been discovered. 
He is Dr. Bruce Wallace, who 
inserted the following unsigned 
classified advertisement under 
the “Wanted” classification in 


the Batavia, N. Y. “Daily 
News”: 
“RAIN— Wanted at once, 


several millions of gallons of 
water to fall on Genesee 
County.” 

Instructions were to run the 
advertisement daily until a 
soaking rain fell. At the pres- 
ent writing, it has been run- 
ning more than a week. 


fected during the heat wave by 
shortage of perishables and fresh 
foods with quantity purchases lim- 
ited. 

Breweries in the Cincinnati area 
found orders on hand induced by 
heat wave beverage buying surpass- 
ing production. Air-conditioned the- 
aters and restaurants likewise felt a 
heavy stimulus. 


Electric Fan Famine 
Threatens Pittsburgh 


Pittsburgh, Pa., July 16.—Garden 
hose, sprinklers, and mechanical 
cooling devices led the field of ben- 
eficiaries in the protracted heat 
wave here which found the ther- 
mometer ascending to record heights 
and electric fan sales up 200 per 
cent. 

At the height of the wave Tues- 
day, G. H. Nickerson, manager of 
the Electric League of Pittsburgh, 
reported the entire fan stock of one 
large distributor completely exhaust- 
ed while others had less than 200 
on hand with fresh stocks being or- 
dered immediately. 

An unprecedented demand for air 
conditioning equipment was report- 
ed by Frank Mahn, secretary of the 
Pittsburgh Air Conditioning Bureau, 
with demand for residential instal- 
lations particularly marked. 

Local breweries were working at 
full capacity with an increase of 100 
per cent in sales in the past 10 days 
noted. 


Sears Adds to Stocks 


The Electric Refrigeration Bureau 
of Pittsburgh also launched a cam.- 
paign in daily and weekly newspa- 
pers in Allegheny county stressing 
“Keep food safely in an electric re- 
frigerator.” 

The Sears, Roebuck retail store 
here, reporting largest sales volume 
on fans, garden hose, sprinklers and 
other hot weather equipment, was 
forced to augment existing stocks 
with shipments from Chicago and 
Philadelphia warehouses. 


Boston Cooling Business 


Sizzles With Heat Wave 


Boston, Mass., July 16.—Expanded 
advertising efforts by Boston retail 
stores marked the current heat wave 
with resultant heavy upturn in sale 
of “hot weather” items. 

Cooling appliances and _ electric 
equipment led the increases with re- 
ports from leading outlets showing 
the sale, particularly of electric fans 
and electric refrigerators, heavily 
over normal summer increases. 

Sales of these commodities, how- 
ever, surged upward only after sev- 
eral days of continued temperature 
ascensions. Air conditioning equip- 
ment salesrooms reported a tremen- 
dous increase in the number of in- 
quiries, although sales were not 
much above normal. 


Much Advertising Seen 


William Filene’s Sons Company 
capitalized on the complete air con- 
ditioning of the institution and Wil- 
liam H. McLeod, sales manager, 
characterized this installation as 
“one of our finest institutional ad- 
vertising features.” Climaxing the 
store’s hot weather campaign was 
an eight-page display in the Boston 
Daily Record yesterday, featuring 
merchandise for “July Sizzlers.” 

But the weather was not permit- 
ted to interfere locally with heating 
appliance promotion. White Fuel 
Corporation and Torridheet burners 


pressed their oil burner newspaper 


advertising schedules. 


Air Condition Sales 
Boom in Motor City 

Detroit, Mich., July 16.—Sales of 
hot weather combatants boomed in 
the Motor City as the torrid wave 
poured a full share of its force into 


ithis region. 


Dealers in the city reported a sell. 
out of electric fans on the second 
day of the heat wave here. 

Despite little local advertising of 
air conditioning units, sales reached 
peak proportions, sales representa- 
tives reported, as the wave clung to 
the city. 

Electric refrigeration advertising 
was heavy during the period and 
corresponding sales resulted, dealers 
reported. 


Torrid Era Gives No 
Time for Contracts 


Philadelphia, Pa., July 16.—Sales 
of cooling units leaped to boom pro- 
portions this week as Philadelphians 
sought relief from the persistent heat 
wave. 

One of the highlights of the period 
here was reported by David Lane, of 
Raymond Rosen Company, Philadel- 
phia Kelvinator distributor, who 
said that orders to install cooling 
units in individual rooms as well as 
entire homes were coming in so 
rapidly that contract signing and 
other usual details were eliminated 
to save time. He reported ‘more 
business in two days” than all year 
prior to the wave. 

Domestic and commercial refrig- 
eration units showed a marked sales 
increase immediately after July 4, Al 
Rimer, of Trilling Montague Com- 
pany, one of Philadelphia’s largest 
distributors of electrical equipment, 
reported. Much of the business was 
replacements for more modern boxes. 

In the wake of copy run a week ago 
for Chrysler air conditioning units, 
Pierce-Phelps Distributors closed 
seven sales in one day for air condi- 
tioning units running over $200 with 
customers walking in, perspiring, and 
purchasing the units for home, stores 
or offices without a demonstration. 

Sales of electric fans went up with 
the thermometer, officials of the 
Philadelphia office of Westinghouse 
Electric Supply Co., said. As con- 
trasted to last year with buying 
spread over a long period, the move 
ment was timed to the heat wave this 
year. 

D. J. Hanon, service manager of 
the Graybar Electric Company, re. 
ported a sellout on fans with similar 
reports from Harrisburg, Baltimore 
and Washington, D. C., offices. 

Despite abnormal copy on _ hot 
weather items, total lineage during 
the week in newspapers was reported 
down about 25,000 lines. 


Heavy Fans Find Big 


Demand in St. Louis 


St. Louis, Mo., July 16.—Above 
100-degree temperatures brought in- 
creases in sales of washing machines 
and ironers as well as a virtual sell- 
out in electric fan lines, merchants in 
St. Louis reported today. 

With the supply of light fans ex- 
hausted the first few days of the 
plus-100 wave, department stores and 
electrical appliance distributors noted 
unprecedented inroads on _ higher- 
priced items. 

Clarence Amos, manager of the 
house furnishings division of 
Scruggs - Vandervoort - Barney, said 
fan sales were 300 per cent over the 
corresponding period last year, while 
Leonard Bornbein, merchandise man- 
ager of the Famous-Barr Company, 
termed the current period the “big- 
gest electric fan season in years,” 
with record sales noted for high 
priced fans. 

With a spurt during the torrid era, 
sales of electric ironers in the store 
to date topped sales during the en- 
tire year of 1935, while washing ma- 
chine sales likewise jumped. 

Refrigerator sales, however, were 
conversely affected by the weather, it 
was reported, with would-be pur- 
chasers waiting for termination of 
the hot spell before going shopping 
for this item. 

The Air Conditioning Bureau of St. 
Louis, co-operating with the Union 


Flectric Light and Power Company 


—$<— > 


4 
has staged a timely advertising cay, 
paign with a hot weather angle, ang 
W. K. Holland, advertising manags, 
of Union Electric, said inquiries ahoy, 
air conditioning had increased mark. 
edly over the same period last Year. 


Cleveland Drink Dealer 
Adopts 24-Hour Schedule 


Cleveland, O., July 16.—Reporting 
the biggest week since repeal, Cleye. 
land carbonated beverage and bee, 
companies went on 24-hour produe 
tion and delivery schedules to meg; 
the accelerated demand due to the 
heat wave. 

Meantime rush of business in hot. 
weather categories served to offse 
lethargy caused by the heat in othe, 
business classifications. Newspaper 
advertising volume was maintained 
with much copy switched to capita). 
ize on a weather-conscious Clientele 

Included in the _  heat-stimulateg 
sales field in addition to beverages 
were fans, water coolers, ice cream, 
air conditioning units, lightweight 
clothes, bathing suits and fruit. 


Heavy Sales Reported 


General Electric Company and 
Westinghouse Electric & Mfg. Com. 
pany dealers here reported heavily 
stimulated business in refrigerators 
and air conditioning units. Another 
large dealer said activity in air con. 
ditioners and water coolers’ was 
greater the last two weeks than dur. 
ing the entire year of 1935. Operat. 
ing on an 18-hour schedule, it was 
still necessary to turn down imme 
diate orders for installations, he re. 
ported. 

Sellouts in electric fans likewise 
were reported by many dealers 
throughout the city while the City 
Ice & Fuel Company was forced to 
tax reserve supplies to meet the ice 
demand. Sales for 1936, it was esti 
mated, will run 30 per cent over 1935 
largely because of the unusual heat 
period. 


Mlustrated 
FAMILIES 
PLAN TO BUY A 
NEW CAR . 


BEFORE THE END 
Se 6 A 


reader survey, 
“*Sportlovers are 
_ Spenders’’. Send 
for your copy. — 


SPORTS ILLUSTRATED, INC. 
432-4th Ave. New York, N. Y. 


SALES MANAGERS 
ADVERTISING MANAGERS 
BUSINESS EXECUTIVES 


IT’S FREE 


112 PACES 
9000 DIFFERENT LISTS 
‘WRITE FOR YOUR COPY 


TO-DAY 


W -S: PONTON : Inc. 


635 SIXTH AVE.at I9 th. STREET 


NEW YORK 
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litzer Sued for 
a Infringements 


its which may involve more than 


Su ; 
000 in patent infringement 
ne have been filed in the 


- ates District Court, south- 
United ret of New York, in behalf 
Rock-Ola Mfg. Corporation and 
Paul H. Smyth Jr., both of Illinois, 
against Rudolph Wurlitzer Mfg. Co., 
North Tonawanda, N. Y., and Sam 
Rosen, Irving C. Sommer and Nat 
Cohn, operating as Modern Vending 
Co., New York. 

Patents involved in the suit cover 
automatic phonographs in which, by 
deposit of a coin, a user may select 
any one of 10 or 12 records, have 
the record played and have it re- 
turned automatically to the stack. 
The patents also are alleged to cover 
the fundamental mechanism of such 
instruments. 


Sealy Mattress Copy 
Not Yet Scheduled 


A recent item in ADVERTISING AGE 
reported that a national campaign in 
newspapers and magazines had been 
scheduled for Sealy-Rest Tuftless 
mattress, product of Sealy Mattress 
Company, Pittsburgh. 

H. E. Wolf, president of the com- 
pany, informs ADVERTISING AGE that 
while plans for such a campaign are 
under consideration, no advertising 
has as yet been definitely scheduled, 
and no agency has been appointed. 


——- 
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@lt's always our desire to come 
) through for you one hundred 
percent. We have the finest 
modern equipment, and an up- 
to-the-minute organization, with 
a reputation of producing the 
| finest engravings, ad-setting and 
printing. Our day and night 
3-in-1 service enables us to 
» deliver the finished job—on 
| scheduled time—at a definite 
F saving of TIME, TROUBLE and 
b MONEY. We think and act in 
terms of results. That's why we 
are successfully serving somany 
of the leading advertising agen- 
cies and advertisers. Let us 
demonstrate the value of Faithorn 
COMPLETE SERVICE to you. 
Our representative will gladly 
show you samples of our work. 
Simply phone, Wabash 7820. 


Exceptionally well fitted to submit ideas. 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


‘he production 
om this reduced 


B Was handled by 
faithorn Corp. 


THE FINEST AT FAITHORN 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


4 can use one or all—just as you wish, 
Dut A! 

_ all are here, ready to serve you... 
“Ped, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


‘M SHERMAN STREET + CHICAGO 
TELEPHONE WABASH 7820 


lg 


DAY AND NIGHT SERVICE 


BREWERS’ SURVEY 
SHOWS INCREASE 
IN DRY COUNTIES 


New York, July 15.—There were 
94 per cent more dry counties in the 
United States in 1935 than in 1934, 
and 149 per cent more dry towns, 
according to a survey released to- 
day by the United States Brewers’ 
Association. 
Commenting on movements for 
local option, C. D. Williams, secre- 
tary of the association, declared: 
“Although the brewing industry 
is not unduly alarmed at this swing 
toward local option, it nevertheless 
indicates to the American public 
what inroads have already been 
made in the campaign to curtail 
their personal liberty again.” 


Local Option Basis 


He said local option is the first 
step in a “scheme to have nation- 
wide prohibition in 1945 as outlined 
at the last large dry convention.” 

Comparative figures for 32 states 
by counties showed that 583 out of 
1,838 voted dry in the poll on re- 
peal of the 18th Amendment. In 
1934, Mr. Williams said, a local op- 
tion survey showed an upswing in 
wet sentiment with only 94 coun- 
ties and 246 towns registering dry, 
but the recently-completed survey 
disclosed 183 counties and 614 
towns have been dried up by local 
option elections. 

Out of 48 states, 31 have pro- 
visions for local option, 13 have 
none, two have none for beer but 
have provisions for hard liquor and 
two have technical prohibition. 


Crosley Opens 


$60,000 Sales 


Prize Contest 


Cincinnati, O., July 16.—Crosley 
Radio Corporation, spurring summer 
sales of Crosley Shelvador electric 
refrigerators, has launched a con- 
test for salesmen throughout the 
country, offering prizes aggregat- 
ing $60,000. 

The country has been divided into 
17 districts for the contest. Top 
prizes will be a Chevrolet automo- 
bile and a trip to the factory for 
winners in each district. 

The plan of the campaign, as out- 
lined by Thomas W. Berger, general 
sales manager, calls for organiza- 
tion along army lines with district 
managers as “field marshals” and 
distributors pressing the contest 
with regular meetings of their sales- 
men. 

A total of 340 capital prizes, in- 
cluding the automobiles, are offered. 
Points are being given salesmen in 
the contest on the basis of size of 
the units sold. In addition to the 


capital prizes, each salesmen will 
receive a Crosley Fiver radio for 
eight Shelvador sales. 


Continental Group 


Sets Meeting Dates 


The Continental Advertising Con- 
vention, which meets every two years 
in capitals of Europe, will be held 
in Berlin, Sept. 21-26. 

Representatives of Austria, Bel- 
gium, Czechoslovakia, Denmark, Es- 
tonia, Finland, France, Holland, 
Italy, Latvia, Poland, Switzerland, 
Spain, Sweden, and Germany are ex- 
pected to attend. Hugo Fischer, 
leader of the Reichsfachschaft, will 
preside. 


It’s Railway Express 


“We are spending a lot of money 
to acquaint the shipping public with 
the proper name of our agency, 
namely, Railway Express, and, lo and 
behold, you put the tag, ‘American 
Express,’ on us,” J. H. Butler, gen- 
eral manager, department of public 
relations, Railway Express Agency, 
writes ADVERTISING AGF, in comment- 
ing on a cut caption in the July 6 


issue which erroneously referred to 
American Express. 


FRENCH CANADIAN 
POPULATION 


Increases by Multiplication of Families 
e Canadians for Generations Back e 


Large Families valuable Factor to the Merchandiser 


Since 1901 the French Canadian population has grown from 1,649,531 
to 2,927,990 (an increase of 77.5% in 30 years). Of this increase, 99 per 
cent has been by multiplication of families, and REAL families at that! 


aeemaiamenniags 
pe WON 


‘ ' / / . 
FRENCH FAMILY TREE ENGLISH FAMILY TRES& 


Influences at 
the Root of a 
FRENCH 
Family Tree 


extend through. 
out the wide- 


N the typical French Canadian family, 

couples marry young—around 20 years 
of age. In ten years time there are probably 
3 or 4 children. Ten years later, there is 
often 2 or 3 more and the first born will 
soon be getting married. Among Canadians 
of another tongue, the marriage age is 
nearer 30 and when the parents are 40, their 
first child or two are still going to ele- 
mentary school. 


When you carry the comparison of fami- 
lies through a few decades, you can see 
why the French family trees spread their 
branches so widely. Any business man will 
appreciate the value of consumer demand 
that grows and spreads out with the family! 
As the children marry and establish their 
own households they are heavily influenced 
by what “la mére” bought. 


Hii family recommendation of a product among the 
French means “bonus” business—something that is not 
so certain in the average Canadian family speaking another 


language. 


English-speaking families like to have 
something different from what their rela- 
tives, friends and neighbors use. In a group 
of a dozen intimate friends you may find a 
dozen makes of cars, radios, breakfast foods, 


and so forth. That is not so with the French, 
where the most active booster is a satisfied 
user. She talks about the merits of a good 
article, recommends her family and friends 
to buy it—and they do! 


MONTREAL Market District 
1,996,255 — 72.8% FRENCH 


The French-speaking population in the Montreal Market District—one of the largest 
and most concentrated groups in Canada—eats just about the same kinds of food, wears 
clothes and shoes, buys entertainment—all very much the same as those speaking another 


language throughout Canada. 


The French people do spend their earn- 
ings or income carefully. Consequently 
they almost always have money available 
for what they want to buy. That means 
steady buying power. 


It may safely be said, that any product 
that can be merchandised among English 
speaking consumers can be _ established 
firmly in the minds of the French of the 
Montreal Market District. 


This FRENCH market responds excel- 
lently to sales and advertising plans fitted 
to its needs. Full information will gladly 
be given by the Montreal La Presse as part 


For full information address the 


of its service to manufacturers and others 
who wish to develop to the utmost the trade 
possibilities of this important section of 
Canada’s population. 


The matter of translation of advertisements offers no 
great difficulty. True, the language must be such as 
the French themselves will clearly understand, so that 
they grasp the message, and this usually takes a 
greater number of words than the same selling idea 
in English. Short cuts in phraseology are usually in 
bad taste in French. “Glad to meet you” becomes 
“Je suis enchanté de faire votre connaissance!”. But 
this is only a matter of careful translation and pos- 
sibly the use of a little more space. 


Business Manager, La PRESSE, 
(Canada’s French National News- 
paper), Montreal, or 


William J. Morton Co., 
Chicago Office: 410 N. Michigan 
Ave. New York Office: 200 
Fifth Ave. 

S. L. Rees, 213 Metropolitan Bldg., 
Toronto, Ont. 


The Clougher Corporation, Ltd., 
26 Craven St., London, W. C. 2 


MONTREAL 


MARKET District 
Population 1,996,255 
French 72-8%-1,454,380 
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of causes, the principal one being | F d | T 
WEEK’S ENTRIES that entrants need make no pur- | e era axes 
chase. Even the entry blank sent 
| to inquirers contains an uncancelled | No Excuse for 
| penny stamp, so that actual mailing | 
/cost to the entrant is nil. If he de Lack of Sales 
| cides not to send in his choices, he | mS 
| has this stamp, to compensate him 
TOP 1 400 000 «: the one he used in making his New York, July 14.—The tederg 
; . | original request. tax bill cannot serve as an alibj fo 
| Though dealers do not play an im- any sales executive, Malcolm 
| portant part in this contest, except president, McGraw-Hill Publishing 
(Continued from Page 1) — ithrough distributing entry blanks, | Company, told the Sales Executives 
ton of cigarettes but also additional | they realize that no one is more | Club here yesterday. At the 
— — een erty ach at. | ouzious Red them to sell Lucky The rates for this department are as follows: ; ee — = the coming 
another entry blank after each at-| stpixe cigarettes than is the Amer- “Help Wanted” and “Situations Wanted,” 30 cents a line, minimum| months would bring the most 


tempt, so that they can continue tO| jean Tobacco Company, and hence | 
try indefinitely. Retail channels have |). jntensely interested in its suc-| 
also been used for initial distribu-|.o.. The cigarettes given as prizes | 
tion of entry blanks. are few compared to total production. | 
The number of correct guessers| sajeg of Lucky Strike cigarettes in | 
varies, Mr. Hill explained. When @/the jast seven years have varied 
“heavy favorite” wins, it is certain | trom 32 to 44.6 billions, according to 
be high, but when there is @n/ standard Statistics Company. 
“upset,” the number naturally de- As an aid to contestants, the spon- 
clines. While he didn’t say what/gorg jist the three winning selec- | 
the odds are, he disclosed that| tions for the last 28 weeks, and also 
41,000 cartons were sent out to last supply a list of the previous week’s 
week’s winners. 15 leading songs in order, and the 
During the few weeks that Sweep-| nosition of these 15 selections in the 
stake contest entries have parlayed | two preceding weeks. 
vertiginous heights, sales of] ‘The winning songs have repeated 
Lucky Strikes have shown definite |three times during the past six 
improvement, Mr. Hill said. The exX-| months. The number one position 
tent is difficult to gauge, he added, | for four weeks a-running was held by 
because sales usually increase in the/«7, Jt True What They Say About 
summer, and the contest is too neW| pixie.” This song then went to sec- 
to permit accurate measurement. ond place, and returned to first place 


to 


to 


charges $1. 


All other classifications (single insertion rates): % inch, ee. T8: 


per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


1 to 3 in., 
7 to 9 in., per in., $4.25; 10 to 12 in., 


3.75. Write for discounts on term 


NEWEST PROCESS 
Reproduces all sorts of illustrated ad- | 
vertising literature, sales letters, | 
broadsides, testimonials, ete. No ox | 
peysive typesetting or cuts necessary. 

500 COPIES $2.63 
Additional hundred copies, 
Send for samples 
LAUREL PROCESS, 480 Canal, N. ¥. C. 

PHOLO VOS'T CARDS 

Actual Reproductions of your 

Photos ... . . $15.00 per 1000| 
8x10 Size for Salesmen’'s 

Samples .. . . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


22c 


Chicago Puvlisher has ideal desk space 
(in private office) in its New York 
office headquarters, Grand Central 
Zone. Very attractive proposition will 
be made to non-competitive publisher. 
Address Box 804 ADVERTISING AGE, 
330 W. 42nd St., N. Y. C. 


Cites Causes for Popularity for the following week. 
Popularity of the Sweepstakes is 


Was Sustaining Program 
ascribed by Mr. Hill to a number 


The Hit Parade program is said 
to, be nearly two years old. Originat- 
ing as a half-hour sustaining offer- 
ing, with 10 songs played, it was 
soon taken over by American To- 
|bacco Company through its agency, 
Lord & Thomas, New York, and en- 
larged to a one-hour show, with 15 
songs. 
| Each week leading hits as shown 
by the survey were played, and the 
standing announced. George Wash- 


— —___———— -_— x — = = —— 


NO MORE 
GUESSWORK! 


A survey showing 


° ° ington Hill, Sr., president of the 

the buying habits company, noted that the changes in 
°o 7 the standing of different songs 

of 5 /o of Syra proved to be of interest among his 
cuse women is friends, and that they frequently 


made bets on the probable standing 
to be announced in the next broad- 
cast. 

He sensed the Sweepstake idea 
from this observation and quickly 
changed the program into a contest 
for rewarding winning guessers with 
gifts of Lucky Strike cigarettes. 

Another aspect of the Sweepstakes 
contest involves the enormous 
amount of printing, mailing, han- 
dling, additional clerical help and 
postal service required. Quarters in 
two empty office buildings are al- 
ready in use to handle the work. 

“We'll keep it up as long as it’s 
good,” Mr. Hill, Jr., said about the 
Sweepstakes. 


yours for the ask- 
ing. 


s WT 


Syracuse’s Fastest Growing Medium 


Blair Uses Sound- 


Slide Presentations 


Ixpanding use of sound-slide pre- 
sentations for radio stations recently 
introduced, John Blair & Co., Chi- 
cago radio representatives, are pre- 
paring a new visual story for Sta- 
tion WOW, Omaha. 

The company already has prepared 
presentations for Stations KIRO, 
Seattle; KWKH, Shreveport, and 
WHIO, Dayton. Meantime five more 
Stations represented by the company 
are preparing pictures for use in con- 
templated visual-sound presentations. 

Hugh Conrad, announcer on the 
March of Time radio program, was 
employed on the Shreveport presen- 
tation and Graham McNamee _ has 
been signed to the forthcoming WOW 
presentation. 


an exclusive selling recipe 


called 


PERSONALIZED 
SELLING 


Typical result from two weeks 
of broadcasting on CHARM 
program, where Personalized 
Selling originated: 


; 
Ottawa Forms Club 
The Advertising Club of Ottawa, 
Ont., has been formed with Douglas 
Scott, E. B. Eddy Co., Ltd., president. 


38 signers-on-the-dotted- 
line at $100 each in TWO 


WEEKS. $3800 for an out- Other officers are Thomas J. John- 
lay of less than $200. | stone, Ottawa Journal, secretary; 
Wray Patterson, Murphy -Gamble, 

If it sounds unbelievable, Led., treasurer; Russel J. Beach, 


| Beach Motors, Ltd... membership com- 

mittee chairman. and A. L. Cawthorn 
Paige, Metropolitan Life Insurance 
Co., program committee chairman. 


Childs Joins Dell 


| Harry E. Childs has joined Dell 
| Publishing Co., New York, in the 
| promotion and publicity department 
of Modern Magazines. He has been 


check WJAY’s phenomenal 
growth, its coverage and its 
wave length. Time buyers who 


know Radio buy WJAY! 


EDYTHE FERN MELROSE, Mer. 
Station WJAY 
CHerry 


Cleveland Oot 
Rep. Aerial Publicizing, Ine. 
New York Chicago 


HELP WANTED 

FOUND: A business that is booming— 
so good in fact, we've advertised to 
keep sales away! Wanted: A _ third 
partner to join us in the advertising 
specialty game in Pennsylvania, doing 
business in three states. Lost: One 
red ink bottle—services no longer re- 
quired. Seriously: Small additional 
capital neded to enable us to increase 
sales 100% —we'll welcome sincere in- 
vestigation of the profit possibilities 
with us. 

Box 800, ADVERTISING AGE, 


BUSINESS OPPORTUNI 


Chicago 


riks 
PUBLISHERS—ATTENTION 
An experienced advertising represen- 
tative in New York City wants one or 
two additional publications—farm or 
general magazine preferred. Pub- 
lishers desiring almost exclusive rep- 
resentation, address 


MISCELLANEOUS | 


POSITIONS WANTED 


Advertising clicking? Why not? Prob- 
ably you need an advertising manager 
who has learned the difference be- 
tween beauty and effectiveness in ad- 
vertising...Wwho knows how to make 


|}advertising dollars worth more than 


59c! Fifteen years’ intensive, intelli- 
gent experience that will prove in- 
valuable to some alert manufacturer. 
Starting salary $5,000. At present 
connected, and vacationing in New 
England. Send a letter immediately, 
outline your problem and watch for 
the answer. “Bxecutive,” tevere 


Tavern, Wilton, N. H. 


Young man seeks production position, 
Agency or publication preferred. 9 
years’ practical agency experience— 
understands the mechanics of engrav- 
ing and printing thoroughly. 

Box 799, ADVERTISING AGE, Chicago 


Young man, employed in N. Y. as pro- 
duction mgr. on nat’l acc’t seeks job 
in Detroit. Can handle layouts, en- 
graving, purchasing, proofreading. 

Box 801, ADVERTISING AGE,N. Y.C. 


Christian, intimately 
all branches of ad- 
vertising, with experience as execu- 
tive, salesman, promotion and_ re- 
search man, wants position, Wide 
acquaintance with national adver- 
tisers and agencies both in New 
York City and elsewhere. References 
from the biggest men in the _ busi- 
ness. Give me a job and you'll get a 


gxood man. 
ADVERTISING 
, ae +8 


College Man, 
acquainted with 


Address Box 802, 
AGE, 330 W. 42nd St., N. 


Box 803, ADVERTISING AGE, Chicago 


Scribner’s to 
Alter Format 
and Contents 


New York, July 16.—Scribner’s 
Magazine will change both its con- 
tents and format, beginning with the 
October issue, according to an an- 
nouncement made this week by Har- 
lan D. Logan, new editor and pub- 
lisher. He succeeds Alfred Dashiell, 
who joins Reader’s Digest. 

The magazine will be enlarged to 
9x12 inches, with numerous color il- 
lustrations on coated stock, while the 
price will be reduced from 35 to 25 


cents. Fiction will make up 50 per 
cent of the contents. 

Mr. Logan was formerly an_ in- 
structor at New York University. He 


staff 
mm CC. 


has added to the advertising 
John Lawson, formerly with 
Smith & Corona Typewriters; Frank 
Comtois, previously with T. J. Ma- 
loney, New York agency, and Paul 
Carter, who was with Today. These 
men, together with Walter Barber, 
cover New York. Robert Anderson, 
who has been on Architecture, has 
been transferred to Scribner's Maga- 
zine, to cover Detroit, Cleveland and 
Chicago. 

Rutledge Bermingham, New Eng- 
land representative, was formerly 
with Life, and with Ronald Press. 
Duncan Macpherson continues at 
Philadelphia, and Warwick Carpen- 
ter will handle the Pacific Coast. 
Erwin, Wasey & Co. have been ap- 


pointed to direct advertising and 
promotion. 
Agency for Forson 

Forson Laboratories, Inec., New 
York, maker of Nu-Myst, vaporizer 
and inhalant for colds, has ap- 
pointed Kimball, Hubbard & Powel, 
New York. Newspapers and_ radio 


will be used. 


Utility Names Leach 


J. Harvey Leach has been named 


advertising director of Puget Sound 
Power & Light Co., Seattle. 
ceeds L. A. Williams, now district 


with Anderson, Davis & Platte, New 
York. 


| manager. 


: 


New Campaign 


for Bi-Valves 
Uses Cartoons 


Washington, D. C., July 16.—The 
second campaign of the Oyster In- 
stitute of North America, to be 
launched early next month, will 
strike off on a new tack with use 
of comedy and cartoons, it was dis- 
closed today. 

Deviating from the recipe theme 
used last year, consumer and trade 
journal copy will feature Don Her- 
old drawings with balloon messages 
from his characters on health values 
of the bi-valve. 

All copy will carry the theme-line. 
“the real pearl in an oyster is 
health.” The first insertion carries 
a trick composition of letters which 
the cartooned character translates 
to read: 

“Now is the time to eat oysters.” 


Campaign Starts Earlier 


The campaign, starting earlier 
than last year, is expected to carry 
insertions throughout the _ winter. 
Quasi-scientific data is to be left out 
of the copy, it was learned. 

In addition to consumer copy, the 
Institute will use space in hotel, 
grocery, restaurant, chain store and 
fishing trade papers, it was an- 
nounced, with the trade paper copy 


He suc- | 


to carry a similar humorous treat- 
ment. 

N. W. Ayer & Son, Inc., is the 
agency. 


To Publish Data Book 


| The Quebee French - Canadian 
Weekly Newspapers Association will 
shortly issue its first annual data 
book, covering circulation, rates and 
|market information. C. A. St. Ar- 
|naud, editor of La Chronique, Three 
| Rivers, Que., is Association secretary. 


| eee 


Names Boston Bureau 


Advertising Bureau, Boston, has 
| been retained to handle advertising 
of Copley Square Hotel in Boston and 
Hotel Pilgrim in Plymouth. Herbert 
Frank handles both accounts. 


gressive form of salesmanship tha 
this country has seen in a long time’ 
“Advertising and all promotioy 
work is classified as a legitimate 
sales tool, not a taxable item. Many 
companies recognizing this are plan 
ning the most intensive form of sale 
promotion this fall,” he asserteg 
“Our principal job is salesmanship 
The salesmanship of leaders in the 
heavy industries was largely respon. 
sible for bringing the country int 
“the upward swing of a major e¢o. 
nomic cycle,” he declared, recalling 
that during the days of business ey. 
pansion and plant enlargement it was 
said that the capital-goods industries 
were engineering and not sales 
minded. During the depression, he 
said, the industries showed judgment, 
courage, initiative and “a quality of 
salesmanship that has had its very 
definite effect in heading the recovery 
program.” 


Salzman for Houses 


National Houses, Inc., New York 
pre-fabricated housing, has appointed 
Hal A. Salzman, Inc., New York, as 
counsel on public relations and sales 
promotion. This firm will exhibit an 
all-steel house at Park Ave. and 39th 
St., New York, beginning July 2° 


-. 


Open Co-op Drive 
Milwaukee Exclusive Retail Liquo: 
Stores, consisting of more than 25 
local retail liquor dealers, have 
launched a co-operative campaign in 
the Milwaukee Journal. 


50,000 WATTS 


Nashville, Tennessee 


HEALTH NOTE: 


Canny manufacturers cure the fever 
of sinking sales curves by exposing 
them to the sun of a summer cam- 
paign over WSM. Said sales curves 
invariably show marked pickup prov- 
ing the efficacy of this station. Mod- 


est rates for these marvelous cures. 
Write at once. 
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“968 Richard Selects 
ow Chale H. Grakelow 


The Poor Richard Club of Phila- 
delphia elected as its new president 
Charles H. Grakelow, well-known for 
nis activities in merchandising of 
qowers, and father of the “Flower 
pay for Shut-Ins” plan. Others 
elected were: first vice-president, 
p. Edward McAllister, Progress Com- 
gsition Co.; second vice-president, 
oe C. Pierce, Roche, Williams and 
Cunnyngham; secretary, George E. 
Letchworth, attorney. 

Isidore Buten, M. Buten & Sons, 
was reelected treasurer. Assisting 
him will be James J. Stinson of 
Gatchell and Manning. Directors 
slected were Harry T. Jordan, Stew- 

 art-Jordan Advertising Agency; Wil- 
liam A. Gray, attorney, and Dr. 
Franklin R. Cawl, merchandising 
manager, Philadelphia Inquirer. 


Urges Boycott to Fight 
Liquor, Cigarette Copy 


pennsylvania members of _ the 


" christian Endeavor Union, convening 
' at Hershey, Pa., last week passed 


resolutions asking members to boy- 


» cott newspapers and magazines car- 


rying liquor and cigarette advertis- 


~~ group decided to urge Con- 
gress to make liquor advertising il- 
legal and prohibit mailing of such 
; advertising. 


New Four A’s Member 


Mac Wilkins & Cole, Inc., Portland, 
Oreg., has been elected to member- 
ship in the American Association of 
Advertising Agencies. 


Baldwin Piano to Jones 
Baldwin Piano Co., New York, has 
appointed the Ralph H. Jones Co., 
New York, for a campaign in na- 
tional magazines this fall. 


— = 


To sell to hotels, use 


Therotel Manthly 


Member A. B.C. and A.B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 
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\HOLD THAT 


JURY! 


your: an ad man. 

You know that 
SIZE dominates .. . In 
patent suits, hold that 
jury as one man with 
GIANT photos, charts, 
drawings—strong, ac- 
curate, convincing—as 
only Rapid Copy can 
make a Giant Print! 
Let a Rapid Contact 
Man explain. Spend a 
few $—and go far to 
win that case! 


CIANT PRINTS 
*STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 

ton, 444 Madison, WAnderbilt 3-3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


G. Logan Payne, 
Former Hearst 
Executive, Dies 


San Jose, Calif., July 14.—G. Logan 
Payne, owner and publisher of the 
San Jose News, and for many years 
an executive of the Hearst news- 
paper organization, died Friday at 
his home in Los Gatos. He was 60 
years of age. 

Mr. Payne was born in Richland, 
Ia. After attending Iowa Wesleyan 
University, he founded the Washing- 
ton, Ia., Evening Journal. Several 
years later he found employment on 
the Chicago Journal, and when Ralph 
Booth became publisher of the paper, 
Mr. Payne was made his assistant 
and personal representative. 

Mr. Payne launched the G. Logan 
Payne Company, newspaper represen- 
tative firm, which from serving a few 
Iowa daily papers, grew until it rep- 
resented some of the country’s larg- 
est newspapers. 

The Payne company had repre- 
sented two Hearst newspapers, the 
Los Angeles Herald and the San 
Francisco Call-Post, and in 1921 he 
became publisher of the Hearst news- 
paper in Washington, D. C., the 
Times. He was made regional direc- 
tor of Hearst newspapers in Balti- 
more, Md., and Atlanta, Ga., and be- 
came a member of the Hearst execu- 
tive council. 

A breakdown forced his resigna- 
tion from the Hearst organization. In 
1927 he bought the San Jose News 
for $155,000, and within two years 
nearly tripled the circulation. 


Walden, Pioneer Trade 
Paper Publisher, Dies 

Ridgewood, N. J., July 14.—Charles 
C. Walden, 80, for 52 years a pub- 
lisher of business papers for the 
printing and paper trades, died today 
at his home here, of a heart attack. 
He was at his office in New York yes- 
terday. — 

Mr. Walden was president of Wal- 
den, Sons & Mott, Inc., publisher of 
Paper and Paper Products, Printing, 
Walden ABC Guide for the Paper In- 
dustry, and the Paper Catalog. 

He is survived by two daughters, 
Mrs. Ethel P. Howard, Oak Park, IIl., 
and Mrs. Alvah E. Reed, Ridgewood; 
and four sons, C. C. Walden, Jr., vice- 
president and general manager of 
Walden, Sons & Mott, Inc.; Tom 
Walden, treasurer; and Lionel A. and 
V. R. Walden, both associated with 
the company. Mr. Walden is also 
survived by 12 grandchildren, and 
four great-grandchildren. A grand- 
son, A. S. Walden, son of Charles C. 
Walden, Jr., is connected with the 
publishing company. 


J. M. Alderfer Dies 


Akron, O., July 14—John M. Alder- 
fer, 69, one of the founders and first 
president of India Tire & Rubber 
Company, Akron, died Friday at his 
home at Sharen Center, O., after a 
long illness. He served as president 
from 1916 to 1928, when he became 
chairman of the board. 


Death Takes Bixler 


New York, July 14.—David Roy 
Bixler, for many years associated 
with resort advertising departments 
of New York newspapers, died Sun- 
day at the age of 48. In recent years 
he had been with the New York 
Times. 


Death Takes Williams, 
Pioneer in Posters 

Chicago, July 15..—Jack Williams, 
78, pioneer in the outdoor advertis- 
ing industry and for the past 10 
years local sales representative for 
General Outdoor Advertising Com- 
pany, died yesterday at West Subur- 
ban Hospital, Oak Park. 

Mr. Williams joined the Gunning 
System, Chicago, in 1892, as fore- 
man of construction. The company 
was active at the Chicago World’s 
air of 1893. In 1908 he formed the 
Western Ad Sign Syndicate in Chi- 
cago. Later he became manager of 
the Rockford Billposting Co., Rock- 
ford, Ill., and was again employed 
by the Gunning System. For three 


years Mr. Williams engaged in a 
rubber enterprise in South America. 
Returning to Chicago, he joined 
Thomas Cusack & Co., which was 
taken over by General Outdoor in 
1926. 


John Michie, Brother 


of Inventor, Taken 

Chicago, July 16.—John Miehle, 
Jr., 79, brother of the late Robert 
Miehle, inventor of the Miehle print- 
ing press, died yesterday at his 
home here after a long illness. 

Mr. Miehle financed construction 
of the first Miehle press in 1900 and 
was associated with the Miehle 
Printing Press Mfg. Company for 25 
years. Later he worked for Huber 
Printing Ink Company.. 


Book Sales Chief 


Succumbs in London 
New York, July 15.—William S. 
Thompson, 63, subscription director 
and secretary of the Book-of-the- 
Month Club, died of heart disease 
Thursday in London, it was learned 
here yesterday. He had been on a 
vacation with his wife. 
In 1913 he joined the John C. 
Winston Company of Philadelphia, 
and later was brought to New York 


signed to the organization of a mail 
order department for Putnam’s. 
About 10 years ago he became gen- 
eral manager of the Putnam publish- 
ing house. 

After Major Putnam’s death in 
1930 Mr. Thompson became an ex- 
ecutive of E. P. Dutton & Co., and 
soon thereafter organized the Dol- 
lar Book Club for Doubleday, Doran 
& Co. In 1934 he became secretary 
and subscription director of the 
Book-of-the-Month Club. 


Mrs. C. L. Van Auken Dies 


Chicago, July 14—Mrs. Annette 
M. Van Auken, wife of Claude L. 
Van Auken, president of Kenfield 
Davis Publishing Company, pub- 
lisher of Mass Transportation, died 
of pneumonia Sunday. 


F. A. Golz Succumbs 


Sylva, N. C., July 16.—Frederick 
A. Golz, 43, assistant advertising 
manager of the Palladium Publish- 
ing Company, Richmond, Ind., pub- 
lisher of the Palladium and Item, 
died of a heart attack yesterday. He 
was spending his vacation here. 


GS & iohasen Dies 


Chicago, [ll., July 15.—Charles 


suddenly here Friday. Mr. Johnson 
began his career in 1873 with Knight 
& Leonard. In 1880 he founded the 
concern of Charles Johnson & Co. 
In later years he was president of 
the Legal Adviser Publishing Com- 
pany. 


Rodgers Elected Head 
of Wilmington Club 


The Advertising Club of Wilming- 
ton, Del., elected George W. Rodgers, 
general manager of Stern & Co., as 
president. J. Gorman Walsh, WDEL, 
was made vice-president and Murray 
W. Metten, secretary and treasurer. 

Directors are John Gilbert Craig, 
agency president; Walter J. Farrell; 
John C. Saylor, Labor News; William 
A. Hart, E. I. du Pont de Nemours & 
Co.; Charles J. Ribsam, Globe En- 
graving Co.; Lloyd R. Leslie, Dela- 
ware Power and Light Co.; J. M. 
Lazarus, Wilmington Dry Goods Co.; 
Robert S. Glover, Garrett, Miller Co.; 
and Royal C. Hull, Wilmington 
Auto Co. 


Host to Lineage Club 


The advertising department of the 
Pittsfield, Mass., Berkshire Eagle was 
host to the Lineage Club, composed 
of members of advertising depart- 
ments of newspapers in Western 
Massachusetts and Eastern New York 
at the Berkshire Hunt and Country 


by Major George Haven Putnam, 
head of G. P. Putnam’s Sons, and as- 


Julian Johnson, 81, a Chicago pub- 
lisher for more than 60 years, died 


= 


* Main Stree 


Country towns buzz with activity. 
Every week brings new excitements. 

Babies are born. Honored old citi- 
zens die. Jack Simon builds a new silo. 
The Jones’ from Peoria visit the Car- 
sons. There are weddings, elections, 
parties, lodge meetings, church sup- 
pare... . 


The home-town newspaper reports 
all these local happenings. Hundreds 
of them every week. 

That’s why the Countrytown Ga- 
zette is such a vital force on Main 
Street. That’s why it is read with con- 
suming interest by almost every fam- 
ily within a ten-or fifteen-mile radius. 


But that’s not the only reason. 


The Countrytown Gazette projects 
itself far beyond Main Street. Thanks 
to the Western Newspaper Union, it 
circles the globe. 


Some of the biggest names in jour- 
nalism write for the local editor. 


Arthur Brisbane and Edward W. 
Pickard interpret world affairs. Wil- 
liam Bruckart contributes the latest 
news from Washington. Best-sellers 
of Peter B. Kyne, Kathleen Norris, 
Edna Ferber are serialized. Gluyas 
Williams, C. M. Payne, Gene Byrnes 
supply indispensable comics. Irvin 
Cobb and Floyd Gibbons are other con- 
tributors. Recipes, comment on style 
and beauty, women’s fashions, house- 
keeping hints, crossword puzzles, sport 
news, travel yarns .. . all are covered 
by experts. 


DAVID MAGOWAN 
310 East 45th Street, New York City 


Each of 3,731 publishers selects just 
the news and features he wants for his 
newspaper. Each paper is specially set 
up and printed to his order. 


And all this—local news plus the 
best newspaper features—costs each 
subscriber to the Countrytown Gazette 
$1.50 or $2.00 a year! 


No wonder the home-town weekly 
is delivered to almost every home—is 
read cover to cover by the whole fam- 
ily every week. No wonder millions 
of Main Street families have sub- 
scribed to these newspapers year after 
year for the past half century or more. 
A digest of all the news is in the Coun- 
trytown Gazette. 


If he ignores these small-town 
weeklies, no national advertiser can 
pretend to “national coverage.” The 
omission is serious not only because it 
leaves untouched a tremendous con- 
sumer market. It also snubs the deal- 
ers—the very dealers the manufac- 
turer is asking to sell his product. 
These dealers read the local weekly 
newspaper—and last year ‘spent 
$18,000,000 of their own money for 
advertising in its pages. | 


A portion of your advertising budget 
spent in small-town weeklies assures 
you the good-will of the dealers whose 
support you need. 


Western Newspaper Union offers 
advertisers 3,731 outstanding country- 
town weekly newspapers in a practical 
package—delivers your sales message 
to 2,342,777 vitally interested sub- 
scribers! 


* WESTERN NEWSPAPER UNION * 


EARL E. SPROUL 
210 South Desplaines Street, Chicago 


Club July 13. The principal speaker 
was Congressman Allen T. Treadway. 


Mouthpiece of 
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“THE SKIN YOU LOVE TO TOUCH" STILL SERVING WELL 


PHOTOGRAPHIC 
REVIEW OF 
THE WEE 


GET THEIR JOBS BACK 


HEADS N. A. B. DIVISION 


Three re-elected officers of Milwaukee Advertising Club discuss plans. Left to wre a 
| 
& 


right, Walter A. Haise, Hoffman & York, vice-president; Arnold A. Naulin, 
Everbrite Sign Co., president, and Horace Kinne, E. F. Schmidt Co., secretary. 


SHERWIN-WILLIAMS AT EXPOSITION 


Bury! Lottridge, general sales manager, 

KFAB, KOIL, and KFOR, who has been 

named chairman of the new sales man- 

agers’ division of National Association 
of Broadcasters. 


IN NEW POSITION 


The "Plaza," contribution of the Cleveland paint company to the Great Lakes 
Exposition being held in its home town. 


NEW A. F. A. PRESIDENT IS HONORED 


Shown at the luncheon in honor of E. H. McReynolds, new president of the 

Bold in St. Louis last week, are Branch Rickey, St. Louis Cardinals; L. C. 
“'n. president, Missouri Pacific; Mr. McReynolds; and Frank C. Hamilton, 

president, St. Louis Advertising Club. (Story on Page 25.) 


Art director and production chief are 

the new duties of Charles H. McDougall 

with Henri, Hurst & McDonald, Chicago. 
He was with BBDO for 14 years. 


Woodbury's famous slogan has not been forgotten in the preparation of the new campaign recom- 
mending what was once a complexion soap for all-over use. (Story on Page 6.) 


NEW OFFICERS OF COAST ORGANIZATION 


& 
Ne 
yt 


E. J. Murphy, left, retiring president, poses with some of the new otticers of the 

Pacific Advertising Clubs Association. Left to right, E. E. Thomas, Salem, Ore., 

vice-president, District 3; Mary McDonald, Tacoma, vice-president at large; 

James Lightbody, Vancouver, B. C., vice-president, District 1; Amos Jenkins, 

Salt Lake City, secretary-treasurer; Maurice Pentner, San Diego, vice-president, 
District 5. 


ARROWS PROLONG LIFE OF WINDOW DISPLAY 


New display for Ben-Burk, Boston, which utilizes arrows pointing to months of the 
year and gives the window perennial appeal. 
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AESOP 
ON CIRCULATION 


You know the frog by Aesop sung 
Who, goaded by her pleading young, 
Essayed to ape the ox's figger, 

Tried to make herself much bigger. 
Puffed until she ran a fever— 


BANG! . . . came death, the all-reliever. 


eee ae 
ET by \ PES 


Mindful of this dissertation, 


TIME won't force its circulation. 


In announcing a guarantee of 700,000 average net paid effective 


September 13, 1937, TIME wants to make this point clear: 


TIME has no circulation ambitions. Its goal is to 
perfect the Newsmagazine idea, the test of which 


is intensity of reader interest, cover to cover. 


TIME 


The Weekly Newsmagazine 
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